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CANNED  FOODS  EDUCATIONAL  EXHIBIT 

at  the  National  Convention  of  the 

AMERICAN  HOME  ECONOMICS  ASSOCIATION 

Kansas  City,  June  20-25 


In  attendance  were  home  economics  author¬ 
ities  from  America’s  schools  and  colleges, 
women  who  write  for  magazines  and  news¬ 
papers,  who  broadcast  over  the  air,  and  conduct 
cooking  schools  everywhere . . .  helping  to  guide 
America’s  eating  habits.  Canco  carries  on  a 
continuous  program  to  these  important  wo¬ 
men,  advertising  in  their  magazines,  sending 


on  request  hundreds  of  thousands  of  A.  M. 
A.- approved  manuals,  educational  pamphlets, 
charts,  text  books,,  kits  of  cans,  etc.  Canco 
also  exhibits  at  their  conventions,  answering 
questions  in  person.  Over  half  of  the  leading 
home  economists  present  from  all  over  the  coun¬ 
try  registered  at  Canco’s  exhibit.  The  merits  of 
canned  foods  are  winning  their  support. 


THE  CANNING  TRADE 


September  20, 19.^7 


^oWl  ^exUwieA  cUit  imLL[MLLucM^  dedcu^ed  in  the  ^oSZow^lnq.  editiam: 

la  The  body-blanh  feed  of  our  hish  speed  Lochseamer  is  highly  perfected. 

For  reasons  beyond  our  control,  such  as  oily  sheets  or  scrap  trimmings,  it  is  possible  that 
the  feed  of  a  Lockseamer  may  occasionally  jam.  With  this  unit  the  operator  can  immedi¬ 
ately  extract  the  damaged  blank.  The  feed  and  rolling  attachment  are  hinged  so  they 
tilt  back,  allowing  the  removal  of  the  obstruction  and  immediate  resumption  of  production. 


If  the  Bodymaker  is  stopping  for  this  operation,  the  Cameron  patent¬ 
ed  clearing-off  mechanism  is  automatically  clearing  the  soldering  at¬ 
tachment.  By  this  arrangement,  the  can  bodies  in  process  of  manu¬ 
facture  are  correctly  soldered,  regardless  of  interruptions.  This  fea¬ 
ture  is  new  this  year  and 
should  be  seen  to  be  ap¬ 
preciated. 


1.  Faulty  blank  is  quickly  removed  while  soldering  3*  Automatic  solenoid-operated  brake  stops  machine 

attachment  is  automatically  cleared.  in  1/10  second. 

2a  Flux  is  applied  before  seam  is  formed,  through  4b  Water  cooled  external  solder  horn  for  lithographed, 

means  of  constant  level  flux  pots.  enamel  lined  cans. 


THIS  IS  THE  LOCK-SEAM  BODY-MAKER  FOR 
CAMERON  300-PER  MINUTE  LINE  OF  CAN  MAKING  MACHINERY 


THE 


CAN  MACHINERY  CO 

240  NORTH  ASHLAND  AVENUE 
CHICAGO.  ILLINOIS  _ 
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AVARS  TOMATO  JUICE  FILLER 


Used  by  leading  Manu 
Facturers  For  F  i  1 1  i  n  < 
Tomato  Juice,  also 


For  fillins  Tomato  Pulp  and  Puree, 
Clear  Soups  etc 

For  Syruping  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
fruit. 

Designed  for  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  three  sizes.  Eight  Valve, 
Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request. 


AVARS  MACHINE  CO 


PHELPS  GAN  QQ 

Iwi  A  KJlf  ETA 


MANIJFAi^RERS  OF  '  ^ 

'  ...TIN' CANS  v.t 

CAPACITY  600  HILLION  CAHS  PER  YEAR 

MAIN  OFFICE  ^ 


I'acuum  Closinn 
Machine — No.  23 


Today  you  don't  have  to  worry  about  peak 
loads,  because  no  matter  what  pressure  you're 
working  under.  Continental  has  a  lull  line  of 
rugged  equipment  "built  to  take  it." 

But  remember.  Continental's  record  of 
satisfied  customers  is  not  based  merely  on  the 
high  quality  of  its  cans  or  the  precision  and 
speed  of  its  machines,  but  upon  its  progres¬ 
sive  policy  of  full  cooperation  and  service. 

There  are  45  Continental  plants,  located 
throughout  the  country  . . .  your  assurance  of 
prompt  delivery  of  any  quantity  of  cans,  on 
time.  And  at  your  disposal  is  a  highly  trained 
staff  of  closing  machine  and  research  experts, 
ready  to  help  you  not  only  in  emergency 
but  at  all  times.  It  will  pay  you  to  discuss 
your  present  or  future  canning  requirements 
with  a  Continental  representative. 


Sin/{/e-S(/ifion  Panama 
Closing  Machine 


Single-Station 

Panama  Closing  Machine  No.  10 


Four^Station  CR 
Closing  Machine 


Continental  Closing 
Machine  No,  9 


Continental  Semi-automatic 
Closing  Machine  No,  24 


[ll 

111 

■I 

lil 

CONTINENTAL  CAN  COMPANY 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 
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The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 


MPORTANT  CORRECTION — There  was  a  serious 
typographical  error  in  the  article  “The  Miller- 
Tydings  Resale  Price  Maintenance  Act”,  published 
last  week  on  page  14.  As  you  may  wish  to  refer  to 
this  sometime  in  the  future  it  is  important  that  the 
error  be  corrected.  Ten  lines  from  the  bottom  of  the 
first  column  there  appeared : 

PROVIDED  FURTHER,  That  the  preceding  proviso 
shall  not  make  unlawful,”  etc.  The  correct  wording 
should  have  been:  “That  the  preceding  proviso  shall 
not  make  lawful,”  etc. 


APPRECIATION — Many  Bills  for  subscriptions 
were  mailed  on  September  1st,  and  the  checks  have 
been  coming  to  the  desk  in  a  manner  most  gratifying, 
and  we  would  have  our  good  friends  know  that  we 
appreciate  this.  They  represent  a  cross-section  of  the 
entire  industry,  from  every  State  and  section,  though 
as  you  can  understand  the  entire  list  is  not  billed  at  this 
time,  expiration  dates  ranging  over  the  entire  year. 
To  the  writer,  however,  they  are  a  reminder  of  constant 
friends  over  the  many  years,  for  there  are  checks 
among  them  that  have  come  in  every  year  for  more 
than  fifty  years !  Names  which  the  writer  recalls  copy¬ 
ing  on  to  wrapping  sheets  when  he  was  in  his  early 
teens,  his  first  job  on  this  job.  Year  in  and  year  out, 
through  all  sorts  of  times,  these  faithful  subscribers 
continue  to  pay  their  subscriptions  as  regularly  as  they 
are  billed.  Talk  about  Old  Guards!  The  requirement 
there  is  but  twenty  years  in  the  industry,  whereas 
we  could  call  an  Old  Subscriber  meeting  with  forty 
years  as  the  requirement  and  show  more  members; 
yea,  even  at  fifty  it  would  make  a  good,  big  party,  we 
believe  without  definitely  checking  the  list.  Believe 
us  when  we  say  we  are  deeply  touched  by  this  splendid 
evidence  of  friendship  over  the  years,  for  that  consti¬ 
tutes  one  of  the  real  values  of  life.  Thank  you,  from 
the  oldest  down  to  the  youngest. 

THE  FRIENDS  OF  CANNED  FOODS— In  our 
analysis  of  conditions  we  have  frequently  said  that  it 
is  the  poor  who  are  our  best  customers  and  patrons,  but 
for  some,  that  is  hard  to  believe.  Recently  the  Govern¬ 
ment — U.  S.  D.  A. — under  the  direction  of  Dr.  Louise 
Stanley,  has  been  gathering  data  as  to  the  incomes  and 
spending  habits  of  people  in  towns,  hamlets  and  cities, 
with  surprising  results.  As  for  instance  it  develops 
from  these  intimate  studies  that  the  South  seems  to  hold 


as  fair  a  wage  level  as  any  other  section.  This  study 
is  important  as  indicating  where  the  canned  foods  mar¬ 
kets  may  be,  and,  consequently  where  it  is  best  to 
campaign  for  business. 

But  here  is  another  phase  of  the  study  which  seems 
to  prove  our  contention  or  at  least  that  the  poorer 
families  spend  a  larger  proportion  of  their  income  for 
foods.  Here  is  a  summary  just  recently  made  by  Dr. 
Stanley,  as  shown  in  the  Southeastern  village  analysis. 
We  quote: 

Loiv  Income — Clerical  workers’  families  receiv¬ 
ing  between  $500  and  $749  annual  income  spent 
an  average  of  $246  for  food;  $83  for  clothing; 
$119  for  housing;  $99  for  household  operation; 
$17  for  furnishings  and  equipment;  $36  for  auto¬ 
mobile;  $2  for  other  transportation;  $19  for  per¬ 
sonal  care;  $46  for  medical  care;  $15  for  recrea¬ 
tion;  $15  for  tobacco;  $6  for  reading;  $6  for 
education;  $15  for  gifts,  community  welfare,  and 
taxes;  $2  for  other  items. 

Medium  Income — Wage  earners’  families  receiv¬ 
ing  between  $1,500  and  $1,749  annual  income 
spent  an  average  of  $420  for  food ;  $161  for  cloth¬ 
ing;  $120  for  housing;  $179  for  household  opera¬ 
tion;  $78  for  furnishings  and  equipment;  $117  for 
automobile;  $4  for  other  transportation;  ^31  for 
personal  care;  $53  for  medical  care;  $40  for 
recreation;  $32  for  tobacco;  $11  for  reading;  $11 
for  recreation;  $48  for  gifts,  community  welfare 
and  taxes;  $11  for  other  items. 

High  Income — Business  and  professional  work¬ 
ers’  families  receiving  $5,000  to  $9,999  incomes 
spent  an  average  of  $856  for  food ;  $598  for  cloth¬ 
ing;  $342  for  housing;  $561  for  household  opera¬ 
tion;  $193  for  furnishings  and  equipment;  $373 
for  automobile;  $23  for  other  travel  expenses; 
$102  for  personal  care;  $259  for  medical  care; 
$117  for  recreation ;  $50  for  tobacco ;  $46  for  read¬ 
ing;  $79  for  education;  $438  for  gifts,  community 
welfare  and  taxes;  $25  for  other  items.” 

In  the  first  class  practically  50  per  cent  of  the  income 
went  for  food;  in  the  second  only  about  25  per  cent 
and  in  the  third  only  from  10  to  12  per  cent  of  the 
income  went  for  food.  Of  course  the  total  amounts 
so  spent  turn  the  picture — $246,  $420,  and  $856,  until 
you  remember  that  there  are  easily  10  times  as  many 
families  in  the  first  class  as  in  the  third ;  and  at  least 
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five  times  as  many  in  the  second  class  as  in  the  third 
class.  Investigations  years  ago  showed  that  the  top 
money  people  consume  less  canned  foods  than  any 
others,  always  in  proportion;  and  this  investigation 
merely  corroberates  that. 

Here  is  a  sample  of  the  reports  made  on  this  investi¬ 
gation,  and  every  producer  of  food  should  see  its  im¬ 
portance  and  value  to  him: 

FAMILY  INCOME  AVERAGES  HIGH  IN  ASTORIA,  OREGON 

WITH  14  of  19  small  cities  already  tabulated  in  a  1935-36 
family  living  standards  study,  Astoria,  Oregon,  with  water 
power,  timber,  and  fish  as  advantages,  now  holds  the  record  for 
highest  average  family  income,  $1764,  and  smallest  average 
family,  3.2  persons. 

The  Bureau  of  Home  Economics  of  the  U.  S.  Department  of 
Agriculture,  under  Dr.  Louise  Stanley,  conducted  this  city  sur¬ 
vey,  and  also  a  similar  study  of  140  villages  and  66  farm 
counties. 

Families  constituting  a  cross-section  of  each  city,  village,  and 
county  selected  for  this  study  were  interviewed  at  length  on 
income  and  expenditure.  Three  hundred  and  eighty-one  families 
were  interviewed  in  Astoria. 

A  similar  study  of  white  families  in  13  other  cities  showed 
average  incomes  ranging  from  $1178  in  Lincoln,  Illinois,  to 
$1730  in  Sumter,  South  Carolina;  and  average  family  size  rang¬ 
ing  from  3.4  persons  in  Olympia,  Washington,  to  4.5  in  Logan, 
Utah. 

Thirty-three  per  cent  of  the  Astoria  families  were  husband  and 
wife  only,  as  compared  to  28  per  cent  in  Westbrook,  Maine;  27 
per  cent  in  Mount  Vernon,  Ohio;  30  per  cent  in  Moberly,  Mis¬ 
souri;  18  per  cent  in  Sumter,  South  Carolina;  and  15  per  cent 
in  Logan,  Utah. 

Ten  per  cent  of  the  Astoria  families  had  been  on  relief  at  some 
time  during  the  year  studied.  Of  the  non-relief  families,  40  per 
cent  received  an  income  of  less  than  $1500  a  year  as  compai’ed 
to  56  per  cent  in  Boone,  Iowa;  69  per  cent  in  Lincoln,  Illinois; 
and  54  per  cent  in  Provo,  Utah. 

Of  Astoria’s  self-sustaining  families,  47  per  cent  were  wage 
earners’  families;  15  per  cent  were  clerical  workers’  families; 
and  36  per  cent  were  business  and  professional  workers’  families. 

The  average  income  for  the  business  and  professional  workers’ 
families  was  $2492;  for  the  wage  earners’,  $1438;  for  the  clerical 
woi-kers’,  $1953. 

“This  is^  the  first  adequate  nation-wide  survey  in  which  data 
were  gathered  for  all  income  levels  in  all  occupational  groups,” 
said  Doctor  Stanley.  “The  income  figures  already  tabulated  con¬ 
stitute  one  important  index  of  family  well-being.  Further  tabu¬ 
lations  will  show  expenditures  for  all  the  important  items  in  the 
family  account  book — evidence  as  to  whether  or  not  these  Ameri¬ 
can  families  are  able  to  buy  a  well-balanced  and  healthful  living.” 

Twenty-four  per  cent  of  all  the  Astoria  families  had  more 
than  one  earner,  as  compared  with  9  per  cent  in  Boone,  Iowa; 
17  per  cent  in  Provo,  Utah;  23  per  cent  in  Greeley,  Colorado; 
32  per  cent  in  Lincoln,  Illinois,  and  50  per  cent  in  Griffin, 
Georgia. 

Renting  families  outnumbered  home  owning  families;  221 
families  reporting  as  renters  and  148  as  owners.  Average  rent 
paid  was  $17,  the  same  as  in  Westbrook,  Maine;  Logan,  Utah; 
Provo,  Utah;  and  Sumter,  South  Carolina.  Higher  average  rent 
was  paid  in  Greeley,  Colorado,  $20;  Olympia,  Washington,  $22, 
and  Greenfield,  Massachusets,  $24.  The  downward  range  was  to 
$13  in  Boone,  Iowa,  and  Griffin,  Georgia. 

Only  native  white  families,  having  both  husband  and  wife, 
were  included  in  this  Study  of  Consumer  Purchases,  a  Works 
Progress  Administration  project  in  which  the  Bureau  of  Labor 
Statistics  of  the  U.  S.  Department  of  Labor,  the  National 
Resources  Committee  and  the  Central  Statistical  Board  also 
participated. 
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Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 
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Foreign  -------  5.00 
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Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


THE  CONSTITUTION 

By  William  Nauns  Ricks" 

[Note:  September  17th,  1937,  was  the  150th  anniversary  of 
the  signing  of  the  Constitution,  celebrated  all  over  the  country 
this  week,  and  the  following  from  one  of  our  own  is,  therefore, 
very  appropriate — and  worthy  of  preservation. — Editor.] 

I  AM  THE  CONSTITUTION! 

THE  MEN  WHO  MADE  ME  WERE  STRONG  MEN. 

THEY  HAD  NO  -PARTY'  AS  A  SEPARATE  THING. 

THEY  HELD  THE  SEED  OF  A  HARVEST  IN  THEIR  HANDS - 

THE  SEED  FROM  WHICH  THEIR  SONS  SHOULD  EAT, 

AND  SOW  AGAIN;  THE  FUTURE  SUSTENANCE  OF  THE  RACE. 


OUT  OF  HONEST  DIFFERENCES  AND  TROUBLED  HEARTS 
THEY  MADE  ME;  OUT  OF  THEIR  FIRE-TRIED  SOULS  I  CAME. 
I  AM  BIGGER  THAN  THE  MEN  WHO  MADE  ME 
BIGGER  THAN  THE  DAY  AND  TIME  OF  MY  BIRTH. 

MORE  PERMANENT  THAN  THE  LIVES  OF  MEN. 


IT  WAS  I,  NOT  THEY.  WHO  SAID: 

"WE  HOLD  THESE  TRUTHS  TO  BE  SELF-EVIDENT, 

THAT  ALL  MEN  ARE  CREATED  EQUAL.” 

NO  MAN.  NOR  GROUP  OF  MEN.  COULD  SAY  THAT  THING - 

THAT  WAS  THE  VOICE  OF  GOD. 


I  AM  THE  CONSTITUTION! 

MY  CITADEL  WAS  NOT  MADE  WITH  HANDS. 

THE  PARCHMENT  AND  PEN  WERE  CRUDE  IMPLEMENTS 
OF  TRANSIENT  FIXATION;  VISUALIZATION 
OF  THE  ANCIENT  AND  ETERNAL  TRUTH. 

THE  TRUE  TABLET  OF  MY  EXISTENCE 
IS  THE  LIVING  SOULS  OF  MEN. 


THE  FALSE  OF  HEART  MAY  MISINTERPRET  ME; 

THE  SELFISH  MAY  HIDE  BEHIND  MY  SHIELD. 

AND  WRONG.  ENTRENCHED.  MAY  USE  ME  FOR  A  WHILE: 
BUT  I  AM  A  ROCK.  AND  MEN  OF  FAITH 
MAY  BUILD  WITH  SAFETY  UPON  ME. 


I  AM  THE  CONSTITUTION! 

I  AM  THE  WALL  WHICH  GUARDS  THEIR  TREASURE. 

I  AM  IMPREGNABLE  FROM  WITHOUT, 

ONLY  THE  FOE  WITHIN  MAY  BREACH  ME. 

AS  LONG  AS  MY  SONS  DEFEND  THIS  TRUTH: 

••THAT  MEN  ARE  ENDOWED  WITH  CERTAIN  RIGHTS 
OF  LIFE.  LIBERTY.  AND  HAPPINESS." 

I  SHALL  BE  THE  GIFT  OF  GOD  TO  MAN. 

I  AM  THE  CONSTITUTION! 

*  With  California  Packing  Corporation,  San  Francisco. 


September  20, 1 937 


7 


COURTESY  PAYS  WELL 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


T’S  the  little  things  that  count  in  life,  and  in  no 
business  do  they  count  quite  as  much  as  in  ours. 
From  time  to  time  I  have  commended  various  can- 
ners  who  have  gone  to  unusual  lengths  in  furnishing 
customers  with  advance  information  as  to  campaigns 
contemplated.  Such  information  is  valuable  to  all  con¬ 
cerned  and  worth  all  it  costs  to  the  canner  able  to  set 
up  an  elaborate  machine  for  the  purpose  of  following 
through  on  advertising  contracts  for  voluntary  co- 
perative  advertising.  Some,  however,  are  not  equipped 
as  yet  for  such  coverage  of  contracts  and  it  often 
happens  that  details  ordinarily  looked  after  on  account 
of  the  good  that  will  be  done  by  such  actions  are 
overlooked. 

The  other  day  a  friend  handed  me  a  letter  he  had 
received  from  a  principal  working  with  his  firm.  This 
letter  may  well  be  taken  as  an  example  of  how  to  get 
the  most  out  of  your  contracts,  be  they  large  or  small. 
A  word  about  the  background  of  the  letter  we  will  re¬ 
produce  for  your  full  information.  The  firm  sending  it 
have  for  several  years  supplied  tie-up  store  material  in 
support  of  radio  campaigns  and  national  advertising. 
This  has  been  elaborate  and  required  in  each  case  that 
newspaper  and  handbill  advertising  be  carried  in  sup¬ 
port  of  the  distribution.  Not  a  cent  has  ever  been  paid 
for  this  advertising  as  the  firm  supplying  it  seems  to 
feel  interests  are  mutual  and  that  the  distributor  using 
the  material  receives  as  much  in  added  profits  on  in¬ 
creased  sales  and  good  will  as  might  be  gotten  from  a 
nicely  written  check  for  the  coverage.  In  the  main  the 
groups  using  the  helps  are  satisfied  this  is  the  case. 

About  a  month  ago  the  advertising  representative  of 
the  company  in  question  arranged  for  the  usual  hook¬ 
up,  the  advertising  material  was  supplied  and  distrib¬ 
uted.  Of  course,  newspapers  and  handbills  were  used 
as  always.  Tear  sheets  of  the  ads  were  supplied  the 
principal  and  the  matter  forgotten  by  the  advertisers. 
In  yesterday’s  mail  came  the  following  letter  signed 
by  an  executive  of  the  corporation  whose  time  is  valu¬ 
able. 

“Gentlemen : 

“I  don’t  know’  of  any  better  way  of  addressing 
you  fellows  than  ‘gentleman  Black  and  Jones’,  be¬ 
cause  I  know  you  are  gentlemen  and  that  you  are 
also  mighty  kind  to  our  local  representative. 

“It  certainly  was  a  treat  to  see  the  manner  in 
which  you  handled  the  details  in  connection  with 
the  group  tie-up  materials  which  we  supplied  you 
in  August,  and  I  want  you  to  know  I  personally 
appreciate  your  fine  co-operation. 

“It  has  been  a  long  time  since  I  was  in  your  city 
but  I  expect  to  be  down  that  way  again  in  Septem¬ 


ber,  and  if  you  don’t  mind  I  hope  to  have  a  little 
visit  with  you.  With  kindest  regards  and  best 
wishes  I  am. 

Yours  very  truly.” 

Needless  to  say  my  friend  is  quite  ready  to  have  that 
visit,  and  I  am  certain  he  will  continue  to  use  group 
tie-ups  with  the  author  of  such  a  friendly,  warm 
hearted  letter.  All  too  often  we  take  our  jobs  as  a 
matter  of  one  day’s  work  after  another ;  we  set  up  our 
campaigns  and  after  the  routine  for  handling  has 
been  developed  we  let  them  ride  for  better  or  for 
worse.  Often  for  worse.  The  personal  touch  from 
responsible  executives  who  really  put  themselves  into 
their  letters  is  worth  a  great  deal  in  building  business. 

Routine  is  just  that  and  nothing  more.  Personality 
is  everything. 

For  several  years  a  well  known  packer,  a  national 
advertiser,  has  been  steadily  increasing  advertising 
coverage  in  general  and  developing  a  fine  business  in 
a  prominent  market.  Of  a  certainty  representatives 
and  the  trade  alike  have  been  well  informed  of  pros¬ 
pective  advertising  campaigns.  District  representa¬ 
tives  have  followed  the  mailed  presentations  of  the 
material,  and  business,  as  I  say,  has  been  growing  at 
a  satisfactory  rate.  Last  summer  the  account  of  this 
canner  was  changed  from  the  broker  carrying  it  from 
the  begining  to  one  well  schooled  in  handling  specialty 
accounts  and  a  broker  well  recommended  by  the  trade. 
Broadsides  were  sent  the  trade  as  usual  as  campaigns 
were  scheduled,  all  possible  information  was  supplied 
the  trade  and  the  new  broker  so  that  business  might 
continue  to  grow  without  interruption. 

Instead  of  the  close  co-operation  usually  extended  by 
the  exclusive  distributor  in  the  market  I  have  in  mind, 
this  fall  the  group  ads  have  not  been  what  they  were 
before.  The  ads  have  been  run,  broadsides  from  the 
canner  have  been  discussed,  interest  seems  to  be  the 
same  in  the  account  as  ever  but  something  is  lacking. 
The  movement  from  stock  of  the  articles  advertised  is 
not  what  it  has  been  other  years,  the  keen  interest  of 
the  customer  is  lacking.  What’s  the  trouble? 

Well,  for  one  thing,  the  district  representative,  feel¬ 
ing  no  doubt  that  everything  is  lovely  in  the  market, 
has  not  been  around  as  much  during  the  past  year  as 
he  was  in  the  beginning.  In  the  second  place,  the  new 
broker  is  not  as  keen  about  the  account  as  he  might  be, 
it’s  not  his  particular  baby,  brought  up  from  a  spind¬ 
ling,  no  account  thing  to  a  lusty  member  requiring  a 
great  deal  of  attention.  It  has  been  handed  to  him  as 
the  most  logical  man  in  the  market  to  handle  it,  or  at 
least  he  seems  to  feel  that  way.  As  long  as  this  is  the 
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case,  if  he  is  correct  in  his  reasoning,  he  does  not  need 
to  hustle  to  hold  it,  he  probably  feels  he  has  other 
accounts  to  handle  which  he  had  before  he  received 
this  new  one  and  he  does  not  think  it  is  necessary  to 
put  forth  any  extra  effort  to  retain  it. 

Too  much  dependence  has  been  placed  by  the  canner 
in  the  carrying  out  of  routine,  the  district  representa¬ 
tive  has  also  fallen  into  a  rut  as  far  as  the  particular 
market  is  concerned.  He  has  seen  a  co-operative  do  a 
good  job  of  business  building,  they  are  still  active  in 
the  market,  he  feels  they  will  continue  to  earn  the 
money  paid  them  for  co-operative  advertising  and  that 
the  account  will  continue  to  grow.  Well,  he’d  better 
get  back  on  the  job  of  business-building,  and  stay  on 
it,  together  with  the  new  broker,  or  he  will  have  as 
many  co-operative  fences  to  rebuild  as  a  Democratic 
senator  has  who  stays  too  long  away  from  the  voters 
who  first  elevate  him  to  power  in  the  councils  of  his 
party.  Personal  contact  plus  personality  of  principal 
executives  exercised  in  the  right  places  must  still  be 
used  daily  and  weekly  throughout  the  year  and  years, 
no  matter  how  firmly  entrenched  a  canner  may  feel 
himself  to  be  in  any  market.  “Out  of  sight  is  out  of 
mind”  just  as  surely  in  the  business  of  selling  canned 
foods  as  in  any  you  can  name.  That  is  why  this  depart¬ 
ment  has  so  often  urged  every  canner  to  cover  in 
person,  or  by  means  of  strong  representative,  all  his 
principal  markets. 

Finely  executed,  attractively  colored  reproductions 
of  national  advertising  will  always  be  welcomed  by 
customers;  advertising  executives  in  voluntary  coop¬ 
erative  advertising  and  merchandising  groups  will  use 
it  to  a  certain  advantage,  but  the  frequent  visits  of 
factory  representatives,  the  warm,  friendly  letter,  the 
occasional  trips  of  factory  executives  together  with 
the  field  men,  will  cement  friendships  and  develop 
business  as  nothing  else  can. 

While  on  this  matter  of  contacts,  it  will  soon  be  time 
for  the  re-vamping  of  labels,  if  any.  You  have  no  idea 
how  many  splendid  suggestions  you  will  receive  in  con¬ 
nection  with  any  contemplated  changes  if  you  will  out¬ 
line  them  for  your  principal  customers  and  brokers, 
and  ask  their  opinions  for  or  against  such  plans  as  you 
have  in  mind.  If  you  are  headed  on  the  right  track 
you  will  receive  positive  confirmation  that  your  plans 
are  sound  and  that  you  should  go  ahead.  If  you  haven’t 


COOLING  PROCESSED  CANS 

ATIONAL  Canners  Association  is  calling  atten¬ 
tion  to  their  members  to  the  need  for  prompt 
and  thorough  cooling  after  canning  which  is 
often  neglected.  The  Association  points  out  that 
although  some  form  of  cooling  after  processing  is  uni¬ 
versal,  canners  sometimes  lose  sight  of  the  reason  for 
doing  this  and  are  reminded  by  costly  losses  that  cool¬ 
ing  has  not  been  adequate.  The  subject  is  discussed 
briefly  in  their  bulletin  26-L  titled  “Processes  for  Non- 
Acid  Canned  Foods  in  Metal  Containers”  in  which 
appears  the  following  statement : 

“When  cans  whose  contents  are  at  temperatures 
substantially  above  100  degrees  F.  are  stacked  closely 
together,  and  especially  if  they  are  sealed  in  fiber  cases, 
they  cool  so  slowly  that  injury  to  the  product  (stack- 
burn)  and  thermophilic  spoilage  may  occur.” 

The  article  explains  that  stack-burn  is  caused  by 
prolonged  heating  of  the  canned  product  due  to  the 
inadequate  cooling,  which  results  when  the  cans  are 
piled  together  hot,  or  what  is  worse,  stacked  away 
hot  in  fiber  cases.  The  center  of  a  large  pile  of  fiber 
cases  may  remain  hot  for  weeks,  and  under  these 
circumstances  the  cans  are  exposed  to  much  the  same 
conditions  as  if  they  had  been  held  in  a  fireless  cooker 
for  the  same  length  of  time.  Depending  on  the  amount 
of  such  heating,  the  damage  may  vary  from  a  slight 
darkening  of  the  contents  to  a  condition  where  the 
entire  contents  are  black  and  there  is  a  pronounced 
charred  odor.  Trouble  of  this  kind  will  be  avoided 
if  care  is  taken  that  all  cans  are  cooled  below  100 
degrees  F.  before  being  stacked  away  in  cases. 

In  processing  non-acid  foods,  such  as  vegetables, 
there  is  an  even  more  important  reason  for  seeing 
that  the  cans  are  promptly  and  thoroughly  cooled 
after  processing.  Under  certain  conditions  there  may 
be  present  in  the  product,  even  after  processing,  heat- 
resistant  spores  of  spoilage  organisms  which  are  cap¬ 
able  of  growing  at  temperatures  substantially  above 
100  degrees  F.  and  causing  spoilage  of  the  product, 
but  which  are  not  capable  of  growing  at  100  degrees 
F.  or  lower  temperatures.  Prompt  and  thorough  cool¬ 
ing  is  an  effective  safeguard  against  spoilage  from 
this  cause,  but  if  the  cans  remain  at  a  temperature  con¬ 
siderably  above  100  degrees  F.  for  any  length  of  time, 
spoilage  may  and  often  does  occur  due  to  the  presence 
of  thermophilic  organisms  which  have  survived  the 
process. 


hit  on  just  the  right  move  to  make,  nine  chances  out  of 
ten  some  one  will  set  you  right  in  a  hurry  and  in  time 
enough  so  that  you  will  save  time  and  money  when 
finally  making  the  changes  you  have  in  mind.  Do  not 
hesitate  to  ask  advice  from  your  customers  and 
brokers.  If  they  make  money  you  will  probably  pros¬ 
per,  if  you  go  ahead  and  adopt  a  label  or  a  wording  on 
a  shipping  case  that  might  have  been  handled  differ¬ 
ently  to  a  better  advantage,  you  will  be  the  loser  as 
well  as  your  trade  and  field  force.  Get  to  know  all  of 
them  better,  draw  them  closer  to  you,  give  praise 
where  commendation  is  due  and  you’ll  see  your  sales 
and  profits  increase.  Business  is  too  tough  today  for 
you  to  continue  running  it  alone  and  without  the  aid 
of  all  those  in  a  position  to  render  it. 


All  the  latest  data 


FORMULAE  -  COOKING  TIMES 
COOKING  TEMPERATURES 

are  included  in  the  new  6th  (1936)  edition  of 

“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 
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Both  of  these  ball-bearing-equipped  machines  are 
built  by  one  of  the  country’s  leading  precision  tool 
manufacturers,  Rockford  Drilling  Machine  Division 
of  Borg-Wamer  Corporation,  at  Rockford,  Illinois. 


Write  for  descriptive  literature 
covering  ^Zic  Corn  Canning 
Equipment  and  the  ^uc  Method 
of  Canning  Whole-kernel  Corn 


UNITED  COMPANY 

Westminster,  Maryland 


The  '[new  ^uc  Husker  (right),  at  unprece¬ 
dented  speed,  will  pay  for  itself  by  the  sav¬ 
ings  of  corn  alone.  The  new  JuC  Cutter 
(below)  produces  many  more  cans  per  ton-of- 
corn  than  any  other  mechanical  cutting 
method. 


mm 


Their  use  insures  more 


thorough  hulling,  a  better 


pack  and  a  larger  profit. 


#  The  sturdy  construction  and  low  up 
keep  cost  are  greatly  appreciated  by  users 


Catalogue  on  request 


CO 


FRANK  HAMACHEK  MACHI 

\1  anuf  act  urrrs  of  Vtners,  V’/ner  h  eeders,  Er^stla^e  Distributors  and  Ctiain 

KEWAUNEE.  WISCONSIN 


E 


N 


10 


September  20, 1937 


CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


CORN 

HOPE,  IND.,  September  14,  1937 — Pack  normal  in 
yield,  quality  and  time  of  maturity. 

AUDUBON,  IOWA,  September  11,  1937 — Finished  pack¬ 
ing  September  1st  with  50  per  cent  of  normal  crop 
from  contracted  acreage.  Lack  of  rainfall  and  ear 
worms  accounted  for  the  other  half. 

GORHAM,  ME.,  September  9,  1937 — One-third  of  a 
normal  crop  due  to  lack  of  rain. 

CODORUS,  PA.,  September  13,  1937 — Crop  80  per  cent 
as  compared  with  normal  years. 

SPRINGVILLE,  UTAH,  September  9,  1937 — About  65 
per  cent  yield.  Quality  good. 

SPRINGWOOD,  VA.,  September  4,  1937 — Has  been  cut 
in  this  section.  Early  corn  sprouted  on  the  stalks. 

TOMATOES 

HOPE,  IND.,  September  14,  1937 — Pack  normal  but 
all  came  in  four  weeks. 

WHITE  PLAINS,  KY.,  September  15,  1937 — We  should 
be  running  full  time,  but  all  reports  from  farmers  are 
that  they  are  through.  This  will  cut  our  pack  one- 
third.  Will  do  but  little  canning  this  week. 

BALTIMORE  MD.,  September  17,  1937 — Canners’  stock 
quoted  on  the  Baltimore  market  70  cents  to  75  cents 
per  bushel. 

NOTTINGHAM,  PA.,  September  13,  1937 — The  grower 
who  had  100  tons  on  5  acres  in  1936  picked  1200  bas¬ 
kets  from  10  acres  in  1937.  The  grower  who  averaged 
16%  tons  per  acre  from  20  acres  in  1936  did  not  exceed 
21/2  tons  per  acre  in  1937.  These  two  growers  with  few 
exceptions,  are  a  fair  average  for  this  .section. 

NEWBERN,  TENN.,  September  13,  1937 — Pack  over  as 
we  will  not  run  over  a  car  or  two  the  rest  of  the  season. 
Yield  ranges  50  to  60  per  cent  of  anticipated  yield. 
Pack  in  West  Tennessee  much  shorter  than  expected. 

SPRINGVILLE,  UTAH.,  September  9,  1937 — Yield  65 
per  cent.  Quality  good. 

CHILDRESS,  VA.,  September  5,  1937 — Crop  has  suf¬ 
fered  from  so  much  wet  weather  and  there  is  great 
complaint  of  rotten  tomatoes  at  the  cannery  here,  caus¬ 
ing  much  wastage  during  preparation. 

CHRISTIANSBURG,  VA.,  September  4,  1937 — County 
Agent  J.  D.  Wysor  estimated  today  that  the  crop  of 
canning  tomatoes  in  Montgomery  County  had  been 
damaged  at  least  one-fourth  by  the  excessively  heavy 
rains  during  the  month  of  August.  He  said  that  ap¬ 
proximately  $200,000  worth  are  canned  annually  in 


this  county  by  the  four  cooperative  canneries  and  the 
half  dozen  or  more  private  canning  concerns. 

SPRINGWOOD,  VA.,  September  4,  1937 — Crop  suffered 
severely  because  of  the  continued  rainy  weather. 

THAXTON,  VA.,  September  4,  1937 — Too  much  rain  is 
playing  havoc  with  the  crop. 

TROUTVILLE,  VA.,  September  6,  1937 — Continued 
heavy  rains  in  this  section  during  the  past  few  weeks 
have  reduced  the  crop  at  least  50  per  cent.  Some  can¬ 
neries  completed  packing  last  week,  and  the  majority 
of  them  will  finish  this  week.  Ordinarily  canneries  are 
busy  until  the  last  of  September.  Tomatoes  are  in  such 
a  condition  that  even  tho.se  which  are  picked  in  the 
field  in  good  shape  rot  unless  canned  immediately.  Due 
to  this  another  large  percentage  of  them  are  lost  before 
they  reach  the  can.  Most  canners  here  say  they  will 
operate  at  a  decided  loss  for  the  season. 

BERKELEY  SPRINGS,  w.  VA.,  September  13,  1937 — 
Acreage  larger  than  last  year  by  10  per  cent.  Crop 
cut  50  to  60  per  cent  by  drought  and  later  by  the  rain. 
More  packed  to  date  than  for  years  back,  but  crop 
practically  over  as  there  is  no  fruit  left  on  vines.  The 
late  plants  may  do  better  if  we  have  a  late  frost.  Mor¬ 
gan  County  may  pack  about  the  same  as  last  year,  with 
good  weather  from  now  on  and  late  frost,  otherwise 
will  be  75  per  cent  of  May  1st  outlook. 

BEANS 

MILFORD,  DEL.,  September  13,  1937 — Limas:  Yield 
has  been  reduced  considerably  because  of  continued 
rains  which  cause  blossoms  and  pods  to  fall  off. 

CODORUS,  PA.,  September  13,  1937 — Snap:  Condition 
of  crop  is  85  per  cent.  Late  beans  about  all  destroyed 
by  bean  beetle. 

NEWBERN,  TENN.,  September  13,  1937 — Green: 

Acreage  that  is  growing  now  looks  good  and  will  begin 
bearing  in  about  ten  days.  Fall  pack  also  short. 

SPRINGVILLE,  UTAH,  September  9,  1937 — Delivery 
slow.  Yield  not  more  than  40  per  cent  normal.  Quality 
not  up  to  standard. 

OTHER  ITEMS 

SPRINGVILLE,  UTAH,  September  9,  1937 — Peas :  Crop 
harvested  this  year  was  of  average  yield  and  of  good 
quality. 

CHILDRESS,  VA.,  September  5,  1937 — Grapes:  Have 
rotted  badly  because  of  heavy  rainfall. 

THAXTON,  VA.,  September  4,  1937 — Apples:  Falling 
badly  because  of  the  rain. 
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Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 


RADICALLY  NEW 

MOST  CONVENIENCES 

FEWEST  PARTS 


“/j  has  everything  with  half  the  parts 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTBIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
CaUi.;  l^ncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Haihilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


T  MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 


Pi  edmont  labelCom  panv 

I N C OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD. 
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^e/A[L[ip[Dac]a/:\ 
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Above.  A-B  Beet  Grader 
Right.  A-B  Peach  Slicer 
Below .  A-B  Spinach  Washer  1 
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e  Mail  coupon  today 
for  your  copy  of  the 
A-B  General  Catalog 
No.  120. 


We  are  exclusive  Eastern  Distributors  tor  the  A-B 
line  of  "California  Type"  Canning  Equipment  for 
fruits  and  vegetables. 
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Sprague-Sells 

Division  1 

1  HOOPESTON 

ILLINOIS  J 

VI  RC  I  N  IA‘ 


Sprague-Sells  Division 
Hoopeston,  Illinois 
Send  us  the  A-B  General  Catalog  No.  120.  We  are  interested  in  the 
following  "California  Type"  machines. 


(Name)  . 

(Address)  .  A-R-102-T 
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GRAMS  of  INTEREST 


DEATH  OF  MRS.  FRANK  GERBER.  The  industry  was 
quite  shocked  on  Tuesday,  September  14th,  to  learn 
that  the  wife  of  the  widely  known  President  of  the 
Fremont  Canning  Company,  Fremont,  Michigan  met 
with  a  serious  automobile  accident  and  had  passed 
away  at  a  hospital  in  Grand  Rapids.  Mr.  Frank  Ger¬ 
ber  is  one  of  the  prominent  ex-presidents  of  the 
National  Canners  Association  whom  everyone  knows. 
Many  messages  of  sympathy  were  sent  him. 

THE  1937  NATIONAL  SAFETY  CONGRESS  will  be  held  in 
Kansas  City,  Missouri,  October  11-15.  It  is  expected 
to  attract  at  least  7000  persons  from  throughout  the 
United  States.  Because  of  the  ever  increasing  impor¬ 
tance  of  the  accident  problem,  this  Congress  will  be 
the  most  important  ever  held. 

• 

VEGETABLE  JUICE  COMPANY  has  opened  a  plant  at  San 
Antonio,  Texas  for  processing  carrot,  celery,  grape, 
pineapple,  spinach  and  tomato  juice. 

• 

FRANK  VAN  CAMP,  President  of  the  Van  Camp  Sea 
Food  Company,  Inc.,  is  reported  seriously  ill  at  his 
home  at  Los  Angeles,  California.  He  has  suffered  from 
heart  trouble  in  recent  months. 


SALLY,  the  ten  year  old  daughter  of  Mr.  and  Mrs. 
Dan  Gerber  and  the  original  and  authentic  Gerber 
Baby,  was  awarded  the  “Camp  Spirit  Cup”  at  Camp 
Kohahna  near  Maple  City,  where  she  had  spent  two 
months.  The  winner  of  this  cup  is  selected  by  a  vote 
of  the  entire  group  of  campers  and  councillors.  To 
merit  the  award  indicates  a  record  for  a  high  degree  of 
popularity,  sportsmanship,  cooperation  and  generally 
creditable  behavior. 

WISCONSIN  CANNERS  ASSOCIATION  will  hold  its  An¬ 
nual  Convention  at  the  Schroeder  Hotel  in  Milwaukee 
on  November  8th,  9th  and  10th,  1937,  Secretary  Melvin 
Verhulst  announces. 

PLANS  are  being  considered  for  a  cooperative  can¬ 
nery  for  Irvington,  California.  The  idea  is  being 
advanced  by  C.  A.  Riderspacher,  Mt.  Eden,  and  R.  A. 
Kolze,  Hayward. 

DUST  ABOUT  THE  CANNERY  GROUNDS  and  receiving 
yards  can  be  economically  eliminated  through  the  use 
of  Solvay  Calcium  Chloride  says  Solvay  Sales  Corpora¬ 
tion,  40  Rector  Street,  New  York  City. 


RALPH  0.  DULANY,  President  of  the  National  Canners 
Association  has  called  a  meeting  of  the  Administrative 
Council  at  Chicago  on  September  30th  and  October 
1st.  The  purpose  of  the  meeting  is  to  consider  and 
make  plans  for  association  work  for  the  remainder  of 
the  year. 

• 

FOOD  FACTS  released  by  New  Jersey  Department  of 
Agriculture,  says  a  patent  has  been  issued  for  a  com¬ 
partment  can  for  packaging  several  foods  to  be  served 
as  a  complete  hot  meal  after  heating. 


A.  B.  SELLMAN,  who  headed  the  canning  firm  of  A.  B. 
Sellman  &  Brothers,  Watersville,  Maryland,  died  on 
September  7th. 

• 

TUNA  FISHERS,  INC.,  has  been  incorporated  at  San 
Diego,  California,  with  a  capital  stock  of  25,000  shares 
of  no  par  value.  The  incorporators  are  H.  G.  Sloan 
and  Rita  A.  Payne. 

• 

DR.  p.  PHILLIPS  COMPANY,  Doctor  Phillips,  Florida, 
will  establish  a  plant  at  Donna,  Texas  in  which  some 
$30,000  of  juice  equipment  will  be  installed. 

• 

PACIFIC  DEEP  SEA  FISHING  CORPORATION  has  been  in¬ 
corporated  at  Terminal  Island,  California  with  a 
capital  stock  of  $300,000  by  W.  S.  and  Gerdo  O’Hira 
and  D.  Tami.  This  is  a  large  packing  center  for  tuna, 
sardines  and  mackerel. 

• 

SNIDER  PACKING  CORPORATION’S  warehouse  and 
equipment  at  Albion,  New  York,  was  destroyed  by  fire 
with  more  than  $30,000  loss.  The  plant  will  be  rebuilt. 

• 

THE  LIPPINCOTT  COMPANY’S  new  ketchup  and  tomato 
juice  plant  at  Napoleon,  Ohio,  is  ready  for  operation. 

A  NEW  WAREHOUSE  is  being  added  the  Floriorange 
Canneries  plant  at  Mount  Dora,  Florida. 


ASSOCIATION  OF  PACIFIC  FISHERIES  will  hold  its  An¬ 
nual  Meeting  at  Del  Monte,  California,  on  November 
10th,  which  will  be  preceded  by  the  usual  two  day  golf 
tournament  that  has  been  featured  with  the  annual 
meeting. 

FREMONT  KRAUT  COMPANY  has  moved  its  main  office 
to  Fremont,  Ohio. 
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■  WEBER  w 

iNER  Joint. 


THE  SEAMLESS  CORRUGATED  CONTAINER 


•  End  Load  Ris'dity 

•  Pilferage  Proof 

•  Ideal  for  Advertising  Copy 


•  Seamless  Joint 

•  No  Tape 

•  No  Stitches 


•  Warehousing  Economies 

•  Vertical  Grain  Construction 

•  Horizontal  Corrugations 


3500  RICHMOI^  ST.,  PHILADELPHIA 


5/8  Machine  Made  Hamper 


TOMATO  FIELD  HAMPERS 

Five  Types  At  Reasonable  Prices 

Riverside  Manufacturing  Co.,  Inc. 

Murfreesboro,  North  Carolina 

“Largett  manufacturera  of  S/8  bushel  cannera’  field  hampers  in  the  world” 


5/8  Hand  Made  Hamper 


High  Speed 

CANNING  MACHINERY 

made  of  the  best  metals 

SYRUPERS  for  Fruits 

FILLERS  for  Soups,  Juices, 
Puree,  Ketchup,  Oil  and  Beer 

UNIT  ROLLER  EXHAUST 
BOXES,  any  capacity  .  .  . 

all  sizes  of  cans. 

SAFE  -  T  -  CLUTCHES 
NEVER  -  MISS  TIMERS 

E.  J.  JUDGE 

Canning  Machinery 
ALAMEDA,  CALIFORNIA 


..The.. 

ROD  SPLIT  and  SKIN 
REMOVER 

will  clean  your  peas 
CLEANER- give  you 
clearer  liquor  and 
better  tasting  peas. 

Let  us  tell  you  why. 

The  Sinclair-Scott  Co. 

‘*The  Original  Grader  House^^ 

Baltimore,  Maryland 
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THE  1937  PEA  PACKS 

National  Canners  Association,  Divison  of  Statistics, 
Washingon,  D.  C. 

September  11,  1937. 

To  Pea  Canners: 

Reports  from  all  but  a  few  small  operators  packing 
peas  this  year  together  with  estimates  for  the  firms 
whose  reports  have  not  been  received,  indicate  a  pack 
of  about  23,400,000  cases  for  1937  compared  with  16,- 
178,001  cases  for  1936. 

The  1937  figures  reported  in  the  table  below  are 
subject  to  slight  revision.  Reports  from  a  few  canners 
have  not  been  received  and  in  a  few  instances,  a  more 
complete  breakdown  by  states  will  be  necessary.  A 
final  revised  report  showing  pack  by  can  sizes  and  by 
states  will  be  issued  in  the  near  future. 

A  report  of  September  1  holdings  of  canned  peas  will 
be  issued  the  early  part  of  next  week.  A  sufficient 
number  of  stocks  reports  have  not  been  received  to 
enable  us  to  issue  a  report  of  September  1  stocks  today. 

Yours  very  truly, 

Carlos  Campbell 


PACK  GREEN  PEAS  (In  Cases  All  Sizes) 


1936 

1937 

state 

Alaskas 

Sweets 

Alaskas 

Sweets 

cases 

cases 

cases 

cases 

Maine  . 

161,891 

259,288 

New  York . 

137,799 

740.698 

230,624 

1,517,467 

Maryland  . 

1,257,357 

40,601 

1,709,355 

87,992 

Dela.  &  N.  J . 

105,405 

37.1.54 

180,785 

90,081 

Pennsylvania  . 

220,404 

43,.591 

330.231 

207,512 

Ohio  . 

218,013 

66,013 

351,865 

79.000 

Indiana  . 

.533,067 

63,330 

746,913 

82,108 

Illinois  . 

447,291 

686,662 

549,659 

562.839 

Michigan  . 

288,641 

324,633 

371,602 

517,867 

Wisconsin  . 

2,871,337 

1.016,589 

4,755,716 

2,323,193 

Minnesota  . 

515,716 

769,070 

.587,220 

1,007,922 

197,233 

275,879 

Idaho  &  Utah . 

1,225,194 

29,261 

1,718,985 

Wash.  &  OreBon.... 

99.673 

3.0.56,.568 

191,329 

3.359.779 

California  . 

2,000 

228,704 

8,. 54  8 

272,236 

Other  States . 

467,716 

855,651 

672,520 

324,322 

TOTAL  U.  S . 

7.164,419 

9,013.582 

10,715.628 

12,686,470 

THE  1937  CHERRY  PACK 

The  following 

report  of 

the  pack 

of  Red 

Pitted 

Cherries  is,  we  believe,  accurate  and  complete  for  the 
industry. 

1937  PACKED  RED  PITTED  CHERRIES 


State  No.  2  No.  10  Misc.  TOTAL 

New  York  &  Pa .  lOS.l.'il  214,167  49,706  427,024 

Mich.,  Wise.,  &  Ohio .  735,660  824,787  57,373  1,617,820 

Western*  .  58,729  192,544  45,379  296,652 

TOTAL  .  957, .540  1.231,498  152,4.58  2,341.496 

1936  PACK  RED  PITTED  CHERRIES 
_ State _ No.  2 _ No.  10 _ Misc.  TOTAL 

New  York  &  Pa .  ToTToi  86.660  '  11,098  199,049 

Mich.,  Wise.,  &  Ohio .  .569,082  432,941  15.706  1.017.729 

Western*  . ;. .  87,687  1  30,559  1  5,311  233,557 

TOTAL  .  758,060 _ 6.50,160  42415  1,4.50.335 

1935  PACK  RED  PITTED  CHERRIES 

_ State _ No.  2  No.  10  Misc^  TOTAL 

New  York  &  Pa .  351,310  23.5,.564  33,234  620,108 

Mich.,  Wise.,  &  Ohio .  908,847  801.702  7.823  1,718,372 

We(stern*  .  26,973  190,102  7,128  224,203 

TOTAL  .  1,287,130  1,227,368  48.185  2,562,683 


*  Includes  Oregon,  Colorado,  Idaho,  Montana,  Nebraska,  Utah,  and  Washington. 

Yours  very  truly, 

Carlos  Campbell 


BROKER  APPROVES  GRADED  BROKERAGES 

Toledo,  Ohio,  September  7,  1937. 
“Mr.  Arthur  I.  Judge 
Manager  and  Editor 
The  Canning  Trade 

Dear  Mr.  Judge: 

I  want  to  comment  upon  the  item  appearing  on  page 
14  of  your  issue  of  August  30th,  entitled  ‘Suggesting 
a  Graded  Brokerage.’  I  believe  that  suggestion  is  the 
best  one  that  has  been  made  in  regard  to  payment  for 
services  rendered  in  a  long  time.  I  have  always  felt 
that  the  brokerage  set-up  on  canned  foods  has  not  been 
right.  It  has  been  my  experience  that  it  doesn’t  take 
much  salesmanship  to  sell  an  item  that  is  sold  strictly 
on  price.  For  instance,  it  didn’t  take  much  salesman¬ 
ship  to  sell  Tomatoes  when  they  were  being  sold  at  55r 
per  dozen,  but  on  the  other  hand  when  you  go  out  and 
try  to  sell  Tomatoes  at  90c  or  $1.00  per  dozen  it  is  an 
entirely  different  story,  and  does  take  considerably 
more  effort,  and  the  volume  is  a  tremendously  lot  less 
on  the  high  priced  item,  also,  the  opportunity  for  the 
packer  of  the  cheap  tomatoes  to  make  a  profit  is  much 
less. 

Take,  for  instance,  Wisconsin  peas,  where  it  has 
always  been  the  custom  to  pay  the  same  brokerage  on 
a  Standard  grade  of  pea  selling  at  70-75(^  per  dozen 
as  would  be  paid  on  a  Fancy  grade  selling  at  $1.40  to 
$1.60  per  dozen.  Certainly  there  is  a  lot  more  oppor¬ 
tunity  for  a  packer  to  make  a  profit  on  peas  selling  at 
$1.60  per  dozen  than  there  is  on  peas  selling  at  70^  or 
75(*  per  dozen. 

It  does  not  seem  to  me  that  the  brokerage  setup  on 
a  great  many  items  has  ever  been  analyzed  and  figured 
out.  You  ask  nine  out  of  ten  packers  why  they  pay 
21/0  per  cent  or  3  per  cent  brokerage  and  they  can’t 
tell  you.  It  just  seems  to  be  “an  old  Southern  custom’’ 
as  the  saying  goes.  We  have  some  packers  of  various 
products  who  want  us  to  accept  accounts  and  sell  on 
1  per  cent  brokerage,  when  if  these  very  same  packers 
or  manufacturers  would  go  out  and  try  to  do  the  job 
themselves  it  would  cost  them  from  10  to  15  per  cent. 
It  seems  to  me  that  brokerage  should  be  sufficient  to 
pay  for  the  work  done,  and  trust  that  more  considera¬ 
tion  can  be  given  to  this  proposition  through  your 
columns. 

In  writing  you  I  am  giving  you  my  own  opinion  only 
and  not  speaking  for  any  group  of  brokers  or  the 
Association. 

Yours  very  truly, 

IRA  E.  MERRILL,  President, 
The  Merrill  Ranfft  Co.’’ 

This  is  as  it  should  be.  Let’s  have  a  free  discussion 
of  this  highly  important  consideration.  The  broker 
who  can  make  a  larger  earning  will  surely  work  for 
the  better  prices.  And  this  is  what  is  needed.  Any 
canner  can  make  such  terms  with  his  brokers,  united 
action  is  not  necessary,  but  it  would  be  better. 

Let’s  hear  from  both  sides, 
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CONTRACT  ENFORCEMENT  LEAGUE 
IN  OPERATION 

INUTES  of  the  meeting  of  the  Enforcement 
Committee  of  the  Canners  League  of  Maryland, 
Pennsylvania,  New  Jersey  and  Delaware.  Mr. 
F.  Hall  Wrightson,  Easton,  Maryland,  Mr.  Charles  G. 
Summers,  Jr.,  New  Freedom,  Pa.,  and  F.  M.  Shook, 
Easton,  Md.,  were  present.  Mr.  R.  D.  Cleaveland  was 
unavoidably  absent. 

The  committee  organized  by  electing  F.  Hall  Wright¬ 
son  temporary  chairman  and  F.  M.  Shook,  executive 
secretary.  The  executive  secretary  was  authorized  to 
handle  the  funds  of  the  League,  and  to  issue  checks 
to  be  signed  by  both  the  chairman  and  the  executive 
secretary  of  the  committee. 

The  correspondence  with  the  subscribing  canners 
is  to  be  handled  by  the  executive  secretary,  and  none 
of  the  confidential  information  received  from  canners 
is  to  be  placed  in  the  hands  of  the  committee. 

For  the  present  the  attorney  for  the  Tri-State 
Packers  Association,  Mr.  G.  Elbert  Marshall,  will  be 
employed  by  the  committee  with  the  understanding 
that  when  any  case  is  handled  an  outstanding  firm 
of  attorneys  in  the  market  where  the  buyer  is  located 
will  be  employed. 

Copies  of  the  sales  contracts  of  subscribing  canners 
are  to  be  submitted  to  Mr.  Marshall  for  his  decision 
as  to  their  legality. 

The  committe  made  the  following  recommendations 
which  are  to  be  submitted  to  the  subscribing  canners 
for  approval: 

All  future  sales  of  any  product  on  which  protection 
is  desired  be  included,  and  that  a  minimum  of  5,000 
cases  be  set  where  sales  are  less  than  that  amount. 

The  only  data  required  in  connection  with  future 
sales  is  the  number  of  cases  sold  of  the  product  covered 
by  the  contract. 

That  for  the  present  no  maximum  be  set. 

That  no  attempt  be  made  to  handle  disagreements 
arising  from  spot  sales  for  two  reasons: 

First,  spot  sales  are  made  for  prompt  shipment  and 
therefore  the  changes  in  market  price  are  usually  not 
a  factor. 

Second,  spot  sales  are  generally  not  a  matter  of 
formal  contract  between  buyer  and  seller. 

That  the  enforcement  service  be  not  limited  to  mem¬ 
bers  of  any  canners’  association. 

The  above  recommendations  are  to  be  submitted  to 
the  contract  signers  by  mail  rather  than  attempt  to 
call  them  together  in  a  meeting  during  this  busy  time. 
Each  signer  is  requested  to  approve  the  recommenda¬ 
tions  of  the  committee  or  make  such  recommendations 
as  the  signers  feel  to  be  desirable. 

The  executive  secretary  was  authorized  to  have 
letterheads  printed  and  to  procure  the  necessary 
stationery,  etc. 

It  was  decided  that  the  expenses  of  the  committee 
should  be  paid  out  of  the  funds  of  the  League. 


Cedarburg  Would  Rather  Be 
Right  Than  The  Nation’s  Capital 

It’s  a  pretty  small  dot  on  the  map — this 
lovely  little  town  of  Cedarburg.  There’s 
no  one  agitating  for  subways  or  worried 
mueh  about  traffie  congestion. 

But  there’s  one  quality  Cedarburg  has 
which  means  a  lot  to  the  country’s 
canners — a  love  of  quality  craftsmanship. 

No  one  in  the  Hansen  organization  cares 
whether  we’re  biggest— but  we  do  want 
to  stay  best.  That’s  why  canners  from 
coast  to  coast  know  they  can  depend  on 
Master-Built  Canning  Machinery.  It  will 
not  let  you  down  in  a  pinch. 

Write  for  the  Hansen  Catalog  describ¬ 
ing  the  complete  Master-Built  line. 

HANSEN 

CANNING  MACHINERY 
CORPORATION 

CEDARBURG,  WISCONSIN  U.S.A. 

California  Representative:  KING  SALES  &  EINGINEERING  CO., 
206-210  First  Street.  San  Francisco,  California 
Intermountain  Representative:  JAMES  Q.  LEAVITT  COMPANY, 
905  First  Security  Bank  Bldg.,  Ogden,  Utah 
1955  First  Avenue  South,  Seattle,  Washington 
Seaboard  Representative:  WM.  T.  HOWETH,  Lewes,  Delaware 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


INDEX  SHARPLY  OFF 

HE  monthly  index  of  wholesale  grocery  prices  com¬ 
piled  for  the  National-American  Wholesale  Groc¬ 
ers’  Association  by  Dr.  Lewis  H.  Haney  shows  a 
substantial  decline  for  August. 

“The  index  fell  sharply  in  August  to  the  lowest  point 
touched  in  the  last  11  months”,  the  association  report 
says.  “Not  only  is  the  index  2.8  per  cent  below  July, 
as  compared  with  a  normal  seasonal  decline  of  only  0.5 
per  cent  in  August,  but  it  is  1.3  per  cent  below  the 
figure  for  August,  1936. 

“A  typical  bill  of  wholesale  groceries  gives  an  index 
of  86.9  in  August  against  89.4  in  July.  The  average 
for  1929  is  taken  as  100. 

“The  index  is  based  on  a  list  of  24  representative 
grocery  items,  the  daily  quotations  of  which  are  aver¬ 
aged,  a  weight  being  given  to  each  according  to  its 
importance  in  the  sales  of  an  average  grocer. 

“The  average  price  of  canned  tomatoes  again  de¬ 
clined  sharply,  and  other  items  which  averaged  lower 
were  corn  syrup,  cottonseed  oil,  coffee,  rice,  prunes, 
dried  beans,  peas,  corn,  lard,  flour,  cornmeal,  and  oats. 
The  items  which  averaged  slightly  higher  were  cheese, 
evaporated  milk,  raisins,  and  red  salmon.” 

The  August  averages  for  the  past  17  years  are  as 
follows : 


1921 . 

.  97.7 

1930 . 

. 89.5 

1922 . 

. 103.7 

1931 . 

. 77.2 

1923 . 

. 113.0 

1932 . 

. 68.33 

1924 . 

. 118.5 

1933 . 

. 78.0 

1925 . 

. 120.8 

1934 . 

. 86.2 

1926 . 

. 115.1 

1935 . 

. 86.1 

1927 . 

. 107.6 

1936 . 

. 88.1 

1928 . 

. 109.3 

1937 . 

. 86.9 

1929 . 

. 113.2 

CITES  SUPERS’  GROWTH 

HE  super-market  promises  further  important  ad¬ 
justments  in  food  and  grocery  distribution,  accord¬ 
ing  to  Paul  S.  Willis,  president  of  the  Associated 
Grocery  Manufacturers  of  America.  Discussing  the 
development  of  this  type  of  merchandising,  in  an  ad¬ 
dress  before  the  Minneapolis  Manufacturers’  Repre¬ 
sentatives  Association,  Mr.  Willis  said: 

“Recently  I  was  talking  with  the  manager  of  a  suc¬ 
cessful  super  market  and  I  asked  him  the  question: 
‘How  is  it  that  you  can  offer  merchandise  at  your  mar¬ 
gin  of  mark-up?’  Among  other  things  he  said:  ‘We 
are  concentrating  our  activities  solely  on  being  dis¬ 
tributors  ;  we  handle  the  brands  of  merchandise  which 
we  believe  are  popularly  desired  by  the  consumer;  we 
have  quick  turnover,  with  resultant  low  inventories,  so 
we  can  operate  at  a  minimum  of  overhead  costs.  So 


long  as  we  stick  to  that  policy,  we  can  operate  at  a  low 
margin.  Realizing,  if  we  should  go  into  manufactur¬ 
ing  and  the  promotion  of  our  own  brands,  we  will  then 
automatically  assume  manufacturing  and  promotional 
expenses  now  borne  by  the  manufacturer,  and  our  over¬ 
head  costs  would  climb  proportionately. 

“He  added,  ‘The  super  market  type  of  distribution 
is  a  natural  development  as  the  result  of  too  many 
distributors  entering  the  field  of  manufacture  and 
becoming  self-promoters  of  brands  with  general  over¬ 
head  costs  rising  proportionately — so,  it  was  only 
natural  that  there  should  come  a  type  of  distributor, 
such  as  the  super  market  operating  strictly  as  a  dis¬ 
tributor.  And,  he  continued,  ‘When  super  markets 
enter  the  manufacturing  field  and  promote  private 
brands,  up  will  go  overhead  costs,  and  along  will  come 
another  new  type  of  distributor  again  operating  solely 
as  a  distributor,’  ” 

QUESTIONS  ABOUT  SOCIAL  SECURITY 


As  another  service  to  its  readers,  the  Canning  Trade  each 
week  will  give  authoritative  answers  to  questions  on  the 
Social  Security  law.  By  special  arrangement  with  Luther 
Becker,  Manager  of  the  Social  Security  Board  office  at 
300  Court  Square  Building  in  Baltimore,  the  Social  Secur¬ 
ity  Board  has  consented  to  pass  on  the  accuracy  of  answers 
to  questions  on  Social  Security,  which  may  be  asked  by  em¬ 
ployers,  employees,  and  others,  through  the  Canning  Trade. 
Address  inquires  to  The  Editor,  the  Canning  Trade  20  S. 
Gay  Street,  Baltimore.  Answers  will  be  given  here  in  the 
order  in  which  the  questions  are  received.  This  is  an 
informational  service  and  is  not  legal  advice  or  service. 
In  keeping  with  Social  Security  Board  policy  names  will 
not  be  published. 

Editor. 


QUESTION — What  must  a  person  do  in  order  to  qualify  for 
old-age  benefits? 

ANSWER — There  are  three  requirements  which  qualify  a 
person  for  old-age  benefits:  (1)  he  must  be  at  least  65  yeai's  of 
age;  (2)  he  must  have  earned  not  less  than  $2,000  total  wages 
from  employment,  not  specifically  exempted  from  the  Act,  after 
December  31,  1936,  and  before  the  age  of  65;  (3)  he  must  have 
received  wages  from  employment  in  some  day  in  each  of  five 
years  after  December  31,  1936,  and  before  the  age  of  65. 

QUESTION — Who  collects  taxes  under  this  Social  Security 
Act? 

ANSWER — The  taxes  provided  by  the  Social  Security  Act 
are  collected  by  the  Bureau  of  Internal  Revenue,  governed  by 
such  rules  and  regulations  as  the  Bureau  may  make  and  subject 
to  such  penalties  as  are  set  forth  in  the  Act  and  regulations 
issued  thereunder. 

QUESTION — How  many  people  must  be  employed  in  a  store 
to  have  that  store  come  under  the  Social  Security  Act? 

ANSWER — For  the  old-age  benefit  section,  one  person  is 
sufficient  to  bring  a  store  under  the  Act.  For  the  unemployment 
compensation  section  under  the  Federal  Act,  eight  or  more 
employees  are  necessary.  Under  the  State  Acts  this  varies 
according  to  the  different  States  from  one  to  eight  persons. 
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-Artistic 

lAMLS 


For  Tomato  Pulp  Coil  and  General 
Canning  Machinery  Cleaning 


The  Hardie  is  a  vertical  type  crankshaft  driven  pump — 
a  type  which  has  been  proven  superior  in  design  and  con¬ 
struction  for  all  high  pressure  spraying  in  canning 
plants. 

This  pump  will  deliver  pressures  from  400  to  600  pounds 
per  square  inch  at  a  6  to  50  gallon  per  minute  capacity 
for  washing  vegetables,  meats,  etc. 

Ilardie  pumps  will  reduce  water  consumption  from  35% 
to  80%  yet  giving  a  96%  to  99%  volumetric  efficiency  — 
the  highest  in  the  industry.  They  make  ten  gallons  ot 
water  at  500-pound  pressure  do  the  work  of  100  gallons 
at  normal  pressure. 

Send  for  the  special  Hardie  Bulletin  No.  1,  illustrating 
specially  designed  units  for  the  canning  industry. 


Compant/f  Incorporated 
NiaGRUR  FRLLS,  N.V. 


SEATTLE.  WASH. 
COLUMBUS.  WIS. 
INDIANAPOLIS.  IND. 
NIAGARA  FALLS.  CANADA 

A.  K.  Robins  &  Co..  Inc. 

Baltimore.  Md. 

James  Q.  Leavitt  &  Co. 
Ovden,  Utah 

Acme  Foundry  &  Machine  Co. 
Springfleld.  Mo. 


©ALTIMORE.MD. 


THE 

Simpson  &  Doeller 

CO. 
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md 
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FOR 


TH 


CANNER 


Plain. 

Varnished. 

Embossed. 


Avoid  Trouble 
During  the  Packing 
Season 

Arrange  now  -  for  comprehensive  in¬ 
surance  protection  which  will  pro¬ 
vide  the  right  coverage  at  all  times  - 
for  the  minimum  cost. 

CANNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -INSURANCE  BUREAU 


High  Pressure 
Pumps 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave..  CHICAGO.  ILL. 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,,  New  York,  N.  Y. 


FOR  SALE — Monitor  or  Robins  Tomato  Scalder,  Tomato 
Washer,  Ayars  Five  Pocket  Filler,  Clipper  Cleaners,  Hansen 
Lima  Bean  or  Whole  Grain  Corn  Filler,  Vegetable  Dicer  or 
Choppers,  Pumpkin  Seeder  and  Cutters,  Hydraulic  Presses  and 
Wooden  Tanks,  Sprague  60  Station  Peeling  Table.  Wm.  T. 
Howeth,  Lewes,  Del. 


FOR  SALE — Motor  Truck  Scales.  Bargains.  All  capacities. 
New  and  used.  Guaranteed  accuracy  and  durability.  Shipped 
on  30  day  free  trial.  Salesman  wanted.  Bonded  Scale  Co.,  Dept. 
CT,  Columbus,  Ohio. 


FOR  SALE — Having  purchased  the  complete  equipment  of 
the  Middletown  Packing  Company,  Middletown,  Maryland,  we 
offer  subject  to  prior  sale,  the  following  practically  new 
machinery:  8  Retorts;  34  4-tier  Single  Bail  Crates;  1  M.  &  S. 
Filler;  1  Mixer;  1  Sprague  Silker  No.  7;  5  Sprague  Cutters;  1 
Sprague-Sells  Pulper;  1  Peerless  Washer;  1  Robins  Circle  Steam 
Hoist;  1  Corn  Shaker;  1  Monitor  Cutter;  about  800  ft.  Corn 
Drag  Conveyor.  A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WANTED  — MACHINERY 


WANTED — 4  seven  or  eight  track  double  gear  Morgan  Nail¬ 
ing  Machines;  also  one  Doig  Box  Strapping  Machine.  State 
condition  and  lowest  cash  price.  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


HELP  WANTED 


WANTED — Brokers  with  non-conflicting  accounts  to  sell  a 
high  quality  Texas  Grapefruit  Juice,  produced  in  an  entirely 
new  sanitary  plant.  Alamo  Products  Co.,  Alamo,  Texas. 


WANTED — Several  experienced  field  men  in  canning  house 
crops  acquainted  in  the  Tri-State  territory.  Address  Box  B-2248 
c/o  The  Canning  Trade. 


WANTED — Salesman,  experienced  in  contacting  canned  foods 
trade.  Prefer  man  with  present  or  previous  contacts  in  the 
Middle  West.  References.  Salary  and  commission.  Address 
Box  B-2247  c/o  The  Canning  Trade. 

THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

New  1936  Edition 
PubUshed  by  THE  CANNING  TRADE. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  year  round  operated  plant.  Experi¬ 
enced  on  vacuum  packing.  Location  not  essential.  Good 
references.  Address  Box  B-2245  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Salesman,  experienced  in  contact¬ 
ing  the  canned  foods  trade.  First  class  references.  Address 
Box  B-2237  c/o  The  Canning  Trade. 

POSITION  WANTED — By  machinist,  25  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


D.  LANDRETH  SEED  COMPANY 

Growers  of 

GARDEN  SEEDS 

Specializing  in  the  principle 
varieties  of  Canners  Seeds. 

BRISTOL,  PENNSYLVANIA 

Business  Established  1784 

Growing  stations  in  the  best  growing  sections  throughout  the  United  States. 


Canning  Machinery  For  the 
Discriminating  Buyer 

Complete  Plants  for 

Peas,  Tomatoes,  Citrus  Fruits, 
Sea  Foods,  etc. 

Write  for  catalog 

A.  K.  ROBINS  &  CO.,lnc. 

701  E.  LOMBARD  ST.,  BALTIMORE,  MD. 


gCaTT  VINED 


SCOTT  IMPROVED  VINERS'-'VINER  FEEDERS 

founders  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CD.  COLUMBUS, □ 
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SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 

EXPLANATION  WANTED! 

Wife:  You  beast!  Come  outside  and  explain  every¬ 
thing. 

Husband:  Don’t  get  excited,  my  dear.  I’ll  explain 
the  what  and  when  and  where. 

Wife:  And  how! 

MAKING  SOMETHING  OF  IT! 

Headwaiter:  Young  man,  I  found  a  pint  of  Scotch 
and  a  bottle  of  ginger  ale  in  your  overcoat  pocket. 
What  am  I  to  make  of  that? 

Jack :  A  couple  of  highballs. 

“I  read  in  a  book  that  Apollo  was  chasing  a  nymph 
and  she  turned  into  a  tree.” 

“He  was  lucky.  The  one  I’m  chasing  always  turns 
into  a  jewelry  shop  or  a  restaurant.” 


r..  FASTER  COOKING ... 

HIGHER  QUALITY  PRODUCTS 


9  The  cooking  problems  most  gen¬ 
erally  encountered  during  a  packing 
season  are  easily  solved  with  Kook- 
More  Koils.  Kook-More  efficiency 
represents  the  highest  achievement  in 
cooking  operations.  What  they  ofTer 
in  speed  (25%  to  faster),  in 

correct  color  of  product,  and  in  ease 
of  cleaning,  is  not  obtainable  with 
any  other  coils.  Supplied  separately 
or  in  complete  units  of  stainless  steel, 
glass-linea  steel  or  red  heart  cypress 
tanks. 

Complete 
Equipment 
for  Tomato 
Products 

Pulpers.  Finishers, 

Juice  Extractors. 

Circulatine  Reheat¬ 
ing  Units.  Hot- 
Break  System, 

Fillers,  etc. 


Langsenkamp  Steam  Jacketed 
Kettles — all  styles,  any  size-  in 
copper,  monel  metal,  nickel  or 
stainless  steel.  N ationally  know  n 
for  their  quality  of  materials, 
construction  and  performance. 
Built  by  an  organization  that 
has  made  kettles  for  more  than 
60  years. 


TOO  LATE 

Fair  Visitor:  Pardon  me,  has  the  hog-calling  con¬ 
test  started  yet? 

Fair  Official:  It’s  all  over  but  the  shouting. 

“Have  you  read  ‘Freckles’?” 

“No,  just  plain,  old  brown  ones.” 

Excited  Young  Father :  Quick !  Tell  me !  Is  it  a  boy  ? 

Nurse:  Well,  the  one  in  the  middle  is. 

“What  was  the  explosion  on  Si’s  farm?” 

“He  fed  his  chickens  some  ‘lay  or  bust’  feed  and  one 
of  them  was  a  rooster.” 

Traffic  Cop  (bawling  out  lady  driver)  :  Don’t  you 
know  what  I  mean  when  I  hold  up  my  hand? 

Lady  (meekly)  :  I  ought  to.  I’ve  been  a  school 
teacher  for  twenty  years. 


F.  H.  LANGSENKAMP  CO. 

Efficiency  in  the  Canning  Plant” 

INDIANAPOLIS,  INDIANA 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western 
Representative;  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast 
Representative:  KING  ENGINEEHUNG  &  SALES  CO.,  San  Francisco.  Texas 
Representative:  A.  H.  VAYO,  Harlingen,  Texas. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double. 

MbRRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
(or  Whole  Crain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 


PATENTED 


There  was  a  Scotchman  who  fell  in  love  with  the  Z®'’  Catalogue  and  jurther  particulars 

girl  next  door.  It  wasn’t  exactly  that  he  loved  her  so  MORRAL  BROTHERS,  Morral,  Ohio 

much  but  it  sure  saved  carfare. 


She:  Oh,  I  simply  adore  that  funny  step.  Where 
did  you  pick  it  up  ? 

He:  Funny  step  nothing!  I’m  losing  my  garter! 

Usher :  How  far  down  do  you  wish  to  sit  lady  ? 

Lady:  All  the  way,  of  course. 

Hattie:  I  read  a  book  last  night  that  carried  me 
back  to  my  childhood. 

Kattie:  Yes,  some  of  this  modern  literature  goes 
pretty  far. 

“I  thought  you  were  going  to  have  your  face  lifted  ?” 
reminded  hubby. 

Wifey  replied,  “Yes,  but  I  found  out  the  price  and 
decided  to  let  the  whole  thing  drop.” 


Install  Processing  Retorts  that  distribute 
steam  properly  and  economically.  Some  of 
our  Retorts  hove  been  operating  satisfactorily 
ior  over  25  years.  All  electric  welded.  Smooth 
inside  -  no  rivets.  Write  Berlin  Chapman  Co.. 
Berlin. 


BERLIN  CHAPMAN 


A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 


BLOOD 


'  ^es  tiiouglit  to  ibe  moii&s  oi  in* 

s^wlB  txtdmiif  movemenld  that  must  tcdco 
WlG^.|>dbh3t<^%o  Indore  tho  Otirioln  can  riso  for  a  ^'BuSshocI 


.r^  l^txribo^^  Ixig  of  iftedt  h^  it  poa»«  boomL  ta  conir  though  beou- 
lu'd|)|(!$syrguoo«  o^^  hl^  dL  what  hod  to  take  place — iBB> 


nurtured  hf  plcmt  breeders  udth  long 
^  ^  highly  specialized  field. 

I^i^fi^^linally.  there  is  the  ceaseless  bcdfie  to  transmit  to  susceptible 
l^ll^^neties  a  re^stance  to  ^e  yorlous  diseases  tiKzt  horn  time  to  time 
affilct  the  ^o^idng  plcmts. 

.All  this  goes  on  BEHIND  THE  SCENES,  Iny^ 
the  production  of  HOGEBS  SEEDS  of  a  quallly  that  we  can  trust  and 
you  can  trust — ^to  give 


A  FINISHED  FERFOEMANCE 


CHICAGO,  ILLINOI 


308  W.  WASHINGTON  ST 


BREEDERS  &  GROWERS— PEAS— BEANS— SWEET  CORN— FOR  QUALITY  PACKERS 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Crop  Prospects  Seem  Rosey,  But  The  Market  is  Disappointing — 
The  Record — Confidence  of  Canners  Growing  Rapidly,  and 
Market  Prices  With  It — Better  Grades  of  Peas  Will  Move  Up 

CROPS — The  optimism  that  has  characterized  the 
Government  crop  reports  from  the  beginning 
still  runs  strong.  The  B.  A.  E.  of  the  U.  S.  D. 
A.,  reporting  crops  as  of  September  1st, — dated  Sep¬ 
tember  13th  and  received  here  September  15th — says 
in  brief : 

SWEET  CORN — Indicated  production  1,098,700 
tons,  against  606,700  tons  last  year,  and  a  five-year 
average  of  628,000  tons;  with  yield  prospects  of  2.43 
tons  per  acre,  as  compared  with  but  1.63  last  year,  and 
a  ten-year  average  of  2.13  tons. 

SNAP  BEANS — Indicated  100,400  tons,  31  per  cent 
better  than  ’36,  and  37  per  cent  better  than  the  five- 
year  average;  indicated  yield  1.57  tons  per  acre  as 
against  1.52  in  ’36,  and  1.58  the  ten-year  average. 
Decline  in  prospects  noted  in  Wisconsin,  Michigan  and 
New  York,  since  last  report. 

GREEN  LIMAS — “A  record  production  of  25,660 
tons”  (including  freezing)  indicated  27  per  cent  better 
than  ’36, — 20,140  tons — and  double  four-year  average, 
12,620  tons.  Indicated  yield  1,125  lbs.,  per  acre  against 
1,230  in  ’36,  and  an  average  of  988  lbs.  per  acre. 

TOMATOES — (here  their  tune  changes)  Indicated 
production  1,828,300  tons,  a  decline  of  9  per  cent  since 
August  15th ;  prospects  about  8  per  cent  less  than  ’36, 
but  above  five-year  average  of  1,293,200  tons.  Quote : 
“Heavy  rains,  coupled  with  hot  weather  during 
the  last  ten  days  of  August,  caused  tomatoes  to 
scald,  crack  and  rot  in  many  fields  in  the  Middle 
Atlantic  States.  In  western  New  York  and  Ohio, 
dry  weather  in  spotted  areas  has  reduced  yield 
prospects.  Excessively  high  temperatures  in  Indi¬ 
ana  and  the  Ozarks  have  also  caused  considerable 
damage  to  the  crop.  In  the  Western  States,  pros¬ 
pects  have  generally  shown  a  little  improvement 
during  the  past  two  weeks.” 

CABBAGE  FOR  KRAUT — Indicated  production 
176,500  tons,  against  114,800  in  ’36,  and  a  five-year 
average  of  165,700  tons.  Indicated  yield  (September 
1st)  8.02  tons  per  acre ;  last  year  6.10  tons,  and  a  ten- 
year  average  9.48  tons.  Note  damage  from  hot,  dry 
weather  and  insect  infestation. 

PIMIENTOES — Indicated  production  19,020  tons; 
1936  production  13,880  and  five-year  average  15,000 
tons.  Indicated  yield  1.49  tons;  in  ’36  it  was  1.51  and 
a  seven-year  average  shows  1.95  tons. 


That  we  have  steadily  held  contrary  opinions  to  these 
official  prognostications  has  surprised  many  of  our 
friends — even  now  when  the  development  of  the  crops 
— in  other  words  the  harvest — seems  to  be  bearing  out 
the  position  we  have  taken.  Then  let  us  look  at  the 
situation  thru  other  eyes,  in  a  State  famous  for  the 
regularity  of  its  crops,  Michigan.  Frank  Gerber, 
President  of  the  Fremont  Canning  Co.,  and  of  Gerber 
Products,  makers  of  the  famous  Baby  Foods,  and  an 
Ex-President  of  the  National  Canners  Association,  is 
a  man  whose  word  will  be  taken  wherever  canned  foods 
are  known  among  canners  and  distributors.  In  their 
little  house-organ  “The  Fremont-Gerber  News”,  under 
date  of  September  8th,  they  summarize  their  exper¬ 
iences  with  crops  this  season  as  follows : 

“With  the  exception  of  spring  Spinach,  each  canning  crop 
so  far  handled  this  season  has  yielded  far  less  than  has  been 
anticipated.  In  each  successive  crop  expectations  of  normal 
or  better  yields  were  justified  by  appearances  of  fields 
shortly  prior  to  harvest  time  and  further  supported  statis¬ 
tically  by  crop  reporting  bureaus.  It  has  been  constantly 
true,  however,  that  just  before  harvesting  of  each  crop 
adverse  weather  conditions  began  which  very  seriously 
effected  the  outrun. 

“Briefly  covering  the  past  summer  and  spring  seasons, 
crops  were  started  late  because  of  excessive  rainfall  mak¬ 
ing  it  difficult  to  properly  prepare  soil  for  planting.  Then 
came  the  coldest  July  since  the  early  1900’s,  followed  by  the 
hottest  August  since  weather  records  have  been  kept.  So 
far  September  temperatures  have  been  running  a  great 
deal  higher  than  normal  and  in  addition  we  are  suffering 
in  our  own  area  from  one  of  the  severest  droughts  of  the 
season.  Nearby  sections  of  the  state,  on  the  other  hand,  are 
suffering  from  too  much  rainfall  amounting  in  some  cases 
to  nearly  torrential  proportions. 

“We  are  now  nearly  through  with  one  of  the  poorest 
crops  of  stringless  beans  in  our  experience,  and  one  too,  that 
through  late  growing  season  would  have  appeared  to 
produce  normal  or  better  crops.  Lima  Beans  are  just 
beginning  with  early  indications  of  one  of  the  poorest  yields 
in  the  past  five  years.  Rain  or  cooler  weather  within  the 
next  week  would  no  doubt  increase  the  yield  of  lima  beans 
as  harvesting  will  not  be  completed  within  two  or  three 
weeks. 

“The  tomato  yield  has  been  cut  in  half  by  the  dry,  hot 
weather  of  late  August  and  early  September.  It  is  believed 
that  abundant  moisture  during  the  early  part  of  the  grow¬ 
ing  season  caused  very  shallow  rooting  of  all  crops,  result¬ 
ing  in  inability  to  withstand  prolonged  heat  or  drought 
conditions.  Loss  of  the  leaves  through  insects  and  disease 
has  also  been  a  more  than  ordinary  handicap  to  the  produc¬ 
tion  of  a  full  crop. 

“Those,  however,  who  still  believe  in  promises  may  get 
considerable  consolation  from  the  fact  that  unharvested 
crops,  such  as  beets,  carrots  and  potatoes,  may  still  come 
through  with  something  like  a  normal  production.” 

Mr.  Gerber  speaks  of  crop  conditions  in  Michigan, 
as  he  is  eminently  capable  of  doing,  but  most  if  not 
every  canning  crop  region  will  quickly  ditto  what  he 
says  as  applying  to  their  experiences.  The  acreages 
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were  there ;  the  summer  seemed  so  pleasant  and  agree¬ 
able  that  good  crop  yields  seemed  inevitable — but  the 
harvests  have  been  uniformly  disappointing ;  not  at  all 
in  keeping  with  the  promises.  This  applies,  of  course, 
to  vegetables;  but  it  is  said  that  the  fruit  crops,  while 
heavy,  are  suffering  from  insect  damage  to  a  greater 
extent  than  ever. 

You  may  have  noted  that  the  dried  fruit  “growers” 
of  the  Coast  are  going  through  the  same  experience. 
Their  Stabilization  Committee  says : 

“The  downward  trend  at  the  season’s  opening 
was  speculative  and  unjustified.  Grower  refusal 
to  supply  ‘free  fruit’  for  speculation  has  checked 
it.” 

And  they  show  by  accurate  statistical  figures  that 
there  will  be  but  24,300  tons  of  dried  peaches,  for  in¬ 
stance,  as  against  26,800  tons  in  1936.  The  dried  fruit 
growers  fought  back  against  the  attempted  stampede 
in  dried  fruit  prices  which  was  so  successfully  engin¬ 
eered  in  canned  foods,  and  they  are  winning  out. 

To  complete  this  crop  and  possible  pack  picture 
read  this  week’s  Crop  Reports — and  believe.  We  have 
but  to  add  that  the  wholesale  market  quotations  on 
“Cannery  stock”  tomatoes,  at  Baltimore  has  moved  up 
to  70-75  cents  per  bushel.  Can  any  of  you  oldsters 
remember  when  cannery  tomatoes  sold  in  Baltimore, 
in  the  middle  of  September,  at  75  cents  per  bushel? 

THE  MARKET — That  they  have  been  “giving  their 
goods  away”  has  come  home  to  all  the  unfortunate  can- 
ners  who  have  had  to  sell ;  the  vast  majority  of  canners 
however  have  not  sold,  nor  will  they  at  going  prices. 
But  our  space  has  been  taken  up  in  this  all  important 
crop  and  pack  consideration.  Please  read  the  other 
market  reports,  the  pages  of  prices,  and  since  condi¬ 
tions  are  very  similar  in  all  sections  you  will  have  a 
good  grasp  of  the  real  situation. 

Not  a  word  about  the  pea  statistics,  and  the  pack  of 
23,400,000  cases?  We  covered  that  last  week.  The 
pack  proves  to  be  less  than  expected,  and  so  the  better 
grades  will  climb  more  rapidly  than  we  thought  when 
we  wrote  last  week.  Those  figures  are  “in  all  size 
cans”.  In  1935  they  packed  24,698,633  cases  and  sold 
them ;  in  1930  22,035,212  cases,  and  with  consumption 
only  about  half  its  present  size,  and  money  ten  times 
as  scarce,  they  sold  them. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Prices  Definitely  are  Upgrade — Tomatoes  and  Stringless  Beans 
Leading — Sardine  Pack  Below  Expectations — Eastern  Corn 
Prices  Above  Western — Heavy  Sales  of  Lima  Beans  as  Futures 
Hold  The  Market  Steady — Pea  Business  Light — Salmon  Strong 
Fruits  Steady — Exports  Increasing. 

New  York,  September  17,  1937. 

HE  SITUATION — ^With  rain  damage  upsetting 
the  calculations  of  canned  foods  buyers  who  had 
been  holding  off  the  vegetable  markets,  prices  took 
a  turn  for  the  better  this  week,  and  it  appears  now  that 
the  market  is  definitely  on  the  upgrade.  Tomatoes  and 
stringless  beans  are  doing  better,  and  this  improved 
sentiment  bids  fair  to  extend  to  the  market  generally. 
Fruits  are  in  good  position,  and  the  canned  fish  market 
is  likewise  steady  to  firm. 

THE  OUTLOOK — Distributors  are  gradually  revis¬ 
ing  their  views  marketwise  as  the  statistical  position 
continues  to  improve,  and  some  additional  buying  is 
already  under  way.  It  is  expected  that  the  closing 
quarter  of  the  year  will  witness  a  good  movement  of 
canned  foods  from  first  hands  to  wholesale  distributors, 
at  firm  prices. 

TOMATOES — The  early  wind-up  of  the  southern 
pack  has  developed  additional  strength  in  the  market, 
and  canners  are  showing  further  firmness.  Price  con¬ 
cessions  currently  reported  are,  as  one  factor  delicately 
puts  it,  “predicated  on  border-line  grade.”  For  prompt 
shipment,  inside  quotations  heard  today  are  45  cents 
for  standard  Is,  65  cents  for  2s,  90  cents  for  2i/^s, 
971/^  cents  for  3s,  and  $3.00  for  10s,  f.  o.  b.  canneries, 
with  extra  standards  quotable  at  72^/2  cents  for  2s, 
$1.00  for  2i^s,  $1.10  for  3s,  and  $3.50  for  10s.  Im¬ 
proved  inquiry  is  reported,  notably  from  chain  store 
buyers. 

BEANS — Better  buying  of  standard  stringless  beans 
has  advanced  the  market,  and  canners  in  the  south  are 
now  holding  2s  at  a  minimum  of  65  cents,  with  10s  at 
$3.25,  f.  o.  b.  canneries.  Some  packers  are  not  offering 
at  these  levels,  and  look  for  further  appreciation  in 
values. 

SARDINES — With  the  canning  season  in  Maine 
nearing  an  end,  it  is  indicated  that  the  season’s  pack 
will  be  below  expectations,  due  to  labor  difficulties  and 
low  prices  during  the  earlier  stages  of  the  packing 
season,  which  discouraged  canning  operations  some¬ 
what.  Canners  quote  quarter  oils  and  quarter  mustard 
keyless  at  a  range  of  $2.65  to  $2.70  per  case,  f.  o.  b. 
canneries,  with  a  few  straight  cars  of  quarter  oil  key¬ 
less  reported  available  at  $2.60.  For  quarter  oil  or 
quarter  mustard  key  cartons,  packers  quote  $3.50  to 
$3.70,  while  three-quarter  mustard  keyless  hold  at 
$2.55  per  case,  all  quotations  f.  o.  b.  Maine  cannery, 
with  Portland  rate  of  freight. 

CORN — The  outlook  for  new  pack  is  improved,  and 
southern  canners  are  quoting  standards  firm  at  70  cents 
and  upwards.  Ohio  and  Indiana  packers  are  reported 
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offering  standard  evergreen  at  65  cents,  and  packers  in 
Wisconsin  and  Minnesota  are  quoting  on  the  same 
basis,  while  Illinois  and  Iowa  packers  are  generally 
holding  at  a  minimum  of  671/2  cents.  Packers  are  talk¬ 
ing  a  75  cent  market  for  standard  corn  for  the  near 
future,  and  reports  from  many  sections  indicating  a 
definite  cut  in  the  yield  this  season  seem  to  strengthen 
prospects  in  that  direction. 

LIMAS  STRENGTHEN— With  heavy  bookings  of 
new  pack  lima  beans  on  future  contracts,  canners  have 
not  been  looking  for  additional  business  and  many 
packers  remain  withdrawn  from  the  market  until  after 
they  have  taken  care  of  business  already  on  their  books. 
Advances  of  5  to  10  cents  per  dozen  are  looked  for 
when  offerings  are  resumed. 

PEAS — With  the  National  Canners’  Association  re¬ 
port  indicating  a  pea  pack  in  the  neighborhood  of  23,- 
400,000  cases  for  the  current  season,  buyers  continue 
bearish  in  their  price  views.  New  business  for  the 
current  week  has  been  rather  light,  and  canners  and 
distributors  are  still  somewhat  apart  on  their  price 
views.  While  concessions  may  be  forthcoming  on  some 
sieves  and  grades,  it  is  not  expected  that  the  market 
will  work  as  low  as  some  buyers  evidently  expect. 

SALMON — A  strong  market  continues,  although 
trading  for  shipment  from  the  coast  continues  of  rather 
routine  nature.  The  total  Alaska  pack  for  the  season 
is  now  estimated  at  approximately  6,470,000  cases,  as 
against  actual  production  of  8,454,948  cases  last  year 
and  a  5-year  average  of  6,409,574  cases.  With  the 
carryover  from  last  season  extremely  light,  the  market 
is  statistically  strong,  and  canners  are  showing  strong 
price  views.  Offerings  continue  at  previous  price  levels. 

APPLE  SAUCE — A  moderate  amount  of  business  in 
new  pack  New  York  State  fancy  apple  sauce  has  been 
booked  at  70  to  75  cents,  cannery,  for  2s,  but  buyers 
generally  are  awaiting  opening  prices  from  the  south 
and  elsewhere  before  proceeding  further  with  their 
buying  operations. 

CALIFORNIA  FRUITS— There  have  been  no  de¬ 
velopments  of  general  interest  in  the  California  canned 
fruit  situation  during  the  week.  Buying  of  new  packs 
on  the  basis  of  tentative  opening  prices  has  been  fairly 
large,  and  it  is  expected  that  distributors  will  continue 
to  add  to  holdings  over  the  remainder  of  the  year.  The 
supply  situation  in  California  seems  favorable  at  the 
moment,  with  no  outstanding  weak  spots  evident  on 
any  fruits. 

PINEAPPLE  JUICE — Notwithstanding  consistent 
successive  increases  in  production  of  Hawaiian  pine¬ 
apple  juice,  demand  continues  to  grow  at  a  faster  rate. 
Hookings  from  the  new  pack  have  been  so  heavy  that 
canners  this  week  withdraw  from  the  market,  pending 
a  study  of  commitments  already  made  and  pack  totals. 

EXPORT  BUYING — Reports  in  usually  well-in¬ 
formed  quarters  indicate  a  steadily  widening  export 
demand  for  American  canned  foods.  England  has  been 
an  active  buyer  in  the  West  Coast  fruit  market  in 
rcent  weeks,  taking  mostly  pears  and  ’cots,  and  improv¬ 
ed  demand  from  other  countries  is  also  noted.  Salmon  is 
expected  to  come  in  for  further  heavy  foreign  buying, 
which  should  still  further  strengthen  the  position  of 
the  domestic  market.  Just  how  much  of  this  increas¬ 


ing  foreign  demand  is  due  to  improved  economic  condi¬ 
tions  and  how  much  may  be  due  to  the  current  war 
scare  enveloping  much  of  the  globe  is  open  to  question. 
The  development,  nevertheless,  promises  a  healthy 
reaction  for  the  American  market. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  "The  Canning  Trade*’ 

Optimism  Prevails  Among  Distributors,  Realizing  Curtailed 
Packs  Generally — Market  Active,  Prices  Firm — Market  Using 
New  Pack  Berries  and  Juices — ^The  Biddle  Case. 

Chicago,  Ill.,  September  17,  1937. 

ENERAL  MARKET — Well  sustained  activity 
since  Labor  Day  has  developed  optimism  with 
many  distributors. 

Fears  of  extra  heavy  packs  have  been  dissipated  and 
the  trade  are  beginning  to  realize  that  there  isn’t  going 
to  be  too  much  corn,  tomatoes  and  other  items  packed 
in  1937.  Indeed  several  of  the  major  staples  seem  to 
be  headed  for  better  price  levels. 

TOMATOES — A  week  ago  a  few  sellers  in  Indiana 
confirmed  No.  2  standard  at  621/2  cents  factory.  Today 
the  best  posted  tomato  men  in  Chicago  report  671/2 
cents  factory  for  No.  2  standards  are  just  as  scarce  as 
scarce  can  be  and  98  per  cent  of  all  canners  in  Indiana 
and  Ohio  are  holding  firm  at  70  cents  with  a  few  sales 
being  recorded  at  that  basis.  The  market  has  taken  a 
definite  turn  for  the  better.  Crop  prospects  have  not 
improved.  Another  encouraging  sign  is  the  develop¬ 
ing  and  widening  demand,  not  only  in  the  Chicago  ter¬ 
ritory  but  throughout  the  Middlewest  and  even  from 
those  sections  of  the  country  that  normally  would  draw 
supplies  from  the  Ozarks.  Quotations  on  other  sizes 
are — No.  21/2  standard  tomatoes  at  90  cents  factory, 
No.  10  standard  tomatoes  at  $3.00  factory. 

There  seems  to  be  a  growing  scarcity  of  good  extra 
standards  and  when  it  comes  to  fancies,  that  grade  is 
practically  out  of  the  picture. 

CORN — General  quality  of  both  white  as  well  as 
yellow  corn  packed  in  these  parts  is  above  normal. 
Everyone  is  commenting  upon  the  very  excellent 
standard  as  well  as  extra  standard  and  fancy  corn  now 
being  shipped  in. 

The  market  is  well  supported  with  going  prices — 
No.  2  standard  white  crushed  at  70c  to  721/2C  factory. 
No.  2  extra  standard  white  crushed  at  75c  to  77V2C 
factory.  There  seems  to  be  a  scarcity  of  No.  10  tin 
corn  both  in  the  crushed  as  well  as  whole  kernel  grades. 

PEAS — The  market  is  drifting  along  without  much 
action.  Canners  apparently  realize  that  and  are  not 
crowding  sales  by  cutting  prices.  The  lowest  in  Wis¬ 
consin  is  75  cents  for  No.  2  standard.  All  those  70 
cent  lots  and  even  65  cent  lots  have  apparently  been 
cleaned  up. 

A  routine  demand  has  been  noted  for  No.  1  tin  and 
No.  10  tin. 
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GREEN  AND  WAX  BEANS — Belated  rains  in  Wis¬ 
consin  and  Michigan  have  helped  a  little  but  not  enough 
to  make  for  a  crowded  market.  The  situation  is  firm 
with  wax  beans  both  in  cut  and  whole  grades,  scarce. 
No.  2  standard  cuts  cannot  be  had  from  these  two 
named  States  at  less  than  75  cents  factory. 

PIMIENTOES — Deliveries  from  Georgia  are  now 
being  made  but  buyers  are  still  clamoring  for  addi¬ 
tional  shipments.  The  market  is  quite  firm  with  most 
canners  withdrawn.  Pimientos  seem  destined  to  oc¬ 
cupy  a  very  firm  position.  Sales  have  been  made  at 
from  5  per  cent  to  10  per  cent  over  opening. 

BLUEBERRIES — No.  2  tin  blueberries,  both  water 
and  syrup,  are  reported  selling  good,  with  a  firm  mar¬ 
ket.  No.  10  blueberries  have  sagged  somewhat  and 
prices  have  receded  from  the  formal  opening  of  $7.75 
Maine,  some  50  cents  or  more  per  dozen. 

R.  S.  P.  CHERRIES — Everything  is  quiet  along  the 
cherry  front.  No  pressure  to  sell  on  the  part  of  Michi¬ 
gan  or  New  York  State  canners  who  feel  confident  that 
the  balance  of  the  pack  unsold  will  move  into  distribu¬ 
ting  channels  in  an  orderly  way.  $6.75  for  No.  10  tin 
R.  S.  P.  cherries  is  quoted  with  here  and  there  a  con¬ 
cession. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— 
Chicago  is  getting  quite  well  cleaned  up  and  the  field 
will  be  open  for  the  new  packing  just  as  soon  as 
Florida  and  Texas  is  ready.  Sales  of  juice  from  Texas 
continue  to  be  made  here  at  prices  ranging — No.  2 
natural  juice  at  65c  to  70c  with  most  Florida  canners 
stoutly  maintaining  that  they  will  be  unable  to  meet 
this  competition. 

CALIFORNIA  FRUITS — Peaches,  apricots,  plums, 
kadota  figs,  are  all  without  interest.  The  market  is 
firm  but  buying  limited  to  nearby  needs  only.  It  is 
generally  understood  the  peach  pack  in  California  this 
year  will  run  slightly  higher  than  the  total  of  1936. 

WASHINGTON-OREGON  PEARS— Buying  has 
been  on  a  wider  scale  since  Labor  Day.  Now  come  re¬ 
ports  that  the  pear  crop  is  running  abnormally  to 
small  sizes  and  that  the  trade  who  in  the  past  have 
catered  to  large  sized  fruit  will  have  difficulty  in  secur¬ 
ing  their  supplies.  Market  is  firm  with  a  tendency 
toward  higher  levels. 

AS  A  BROKER  SEES  IT — While  waiting  to  inter¬ 
view  a  buyer,  overheard  one  broker  talking  to  another 
and  as  near  as  can  remember,  the  conversation  was 
like  this: 

“In  1936  as  well  as  in  1934,  housewives  stocked 
up  heavily  on  canned  foods.  The  pantry  and  the 
old  cupboard  down  in  the  basement  was  filled  up. 

Of  course  that  was  due  to  the  drought  and  the 
great  publicity  given  in  newspapers  about  possible 
shortage  of  feed,  etc. 

“Those  same  housewives  had  best  begin  stock¬ 
ing  up  now  at  present  low  prices  with  Europe  a 
tinder  box  and  the  acute  situation  in  the  Far 
East.” 

THE  BIDDLE  CASE — Sharing  the  limelight  with 
Piddle  is  the  United  Buyers  Corporation  which  was 
cited  by  the  Federal  Trade  Commission  for  violation 
of  the  brokerage  division  of  the  Robinson-Patman 
Law.  Do  you  remember  prior  to  the  enactment  of  this 


Federal  Statute  how  it  was  necessary  for  canners,  seek¬ 
ing  reliable  information  on  which  to  base  their  deci¬ 
sions  and  to  pierce  the  widespread  smoke  screens  of 
propaganda  and  ballyhoo,  to  turn  to  The  Canning 
Trade  for  the  real  facts?  The  vested  interests  of  the 
Grocery  Distributing  Trade  are  today  spreading  more 
smoke  screens  on  propaganda  and  ballyhoo,  trying  to 
make  you  think  the  Robinson-Patman  Law  is  not  to 
be  enforced  or  that  it  will  not  be  held  constitutional 
etc.,  etc.  BEWARE  OF  SUCH  SMOKE  SCREENS. 

And  what  do  you  think  of  the  United  Buyers — com¬ 
ing  out  with  a  defense,  which  is  quoted  in  part: 

“We  have  not  split  brokerage  or  passed  on  any 
portion  of  the  brokerage  which  we  received,  to 
any  buyer.” 

For  the  sake  of  argument,  let’s  admit  that  is  correct 
but — what  does  the  Robinson-Patman  Statute  say?  It 
outlines  in  effect  that  brokerage  shall  not  be  paid  by 
anyone  to  any  firm  or  corporation  that  is  owned  or 
controlled  by  buyers.  If  you  don’t  think  United  Buy¬ 
ers  are  owned  and  controlled  by  member  wholesale 
grocers,  get  a  report  on  them. 

DENIES  MEMBERSHIP — We  glady  give  space  to 
the  following  letter,  in  order  to  get  the  matter  straight. 

THE  LOUDON  PACKING  COMPANY 

Terre  Haute,  Indiana 

September  13,  1937. 

The  Canning  Trade, 

Baltimore,  Md. 

Gentlemen : 

We  refer  to  your  column  under  “Chicago 
Market”  of  the  September  13  issue  in  which  our 
Company  (misspelled  however)  is  mentioned  as 
one  of  the  canners  paying  brokerage  to  the  Biddle 
Purchasing  Company. 

We  wish  to  advise  that  we  have  not  accepted  any 
business  from  them,  nor  paid  them  any  brokerage 
since  the  passage  of  the  Robinson-Patman  Bill, 
and  we  ask  you  to  publish  a  correction  giving  same 
equal  prominence  as  your  misstatement. 

Kindly  acknowledge. 

Yours  very  truly, 

THE  LOUDON  PACKING  COMPANY 

Stewart  Rose,  President 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Lighter  Shrimp  Pack  This  Week — The  Sizes  of  Shrimp — The 
Labor  Troubles — Buying  Slackens — Very  Light  Oyster  Produc¬ 
tion — Vegetable  Canners  Working  Part  Days — ^The  Prices. 

Mobile,  Ala.,  September  16,  1937. 

SHRIMP — The  shrimp  pack  in  Alabama  was  lighter 
this  past  week  than  the  previous  one,  so  it  looks 
like  production  is  on  the  decline  already. 

Usually  August  and  September  are  the  heavy  months 
of  shrimp  production  in  this  section,  but  unless  produc¬ 
tion  picks  up  considerably  this  w'eek  and  the  coming 
one,  August  will  be  the  only  month  that  shrimp  produc¬ 
tion  was  heavy. 
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Mississippi  and  Louisiana  did  a  good  deal  better  than 
Alabama,  because  they  have  more  factories  and  a 
larger  fleet  of  shrimping  boats. 

A  good  part  of  the  shrimping  last  week  was  done  in 
the  gulf  and  the  shrimp  were  large  and  fancy.  Shrimp 
that  will  run  28  to  30  to  the  pound  after  headed  is  con¬ 
sidered  a  large  shrimp  in  this  section  and  jumbo  shrimp 
are  20  to  28  to  the  pound.  However,  the  Texas  coast 
gets  prawn  12  to  15  to  the  pound  after  headed,  which 
we  seldom  get  on  this  coast.  Shrimp  that  run  larger 
than  20  to  the  pound  after  headed  are  tougher  than  the 
smaller  ones,  and  while  they  carry  better  in  shipping 
them  raw,  headless,  packed  in  ice,  yet  a  shrimp  20  to 
25  to  the  pound  is  better  for  canning.  The  smaller  the 
shrimp,  the  more  tender  and  delicious  they  are,  there¬ 
fore  the  small  canned  shrimp  should  bring  a  better 
price  than  the  large  ones,  but  they  don’t. 

For  the  last  two  years,  the  shrimp  pack  was  handi¬ 
capped  by  the  strike  of  the  shrimp  fishermen,  but  so 
far  this  season,  the  union  and  the  factories  have  been 
working  in  accord.  The  fights  and  disorders  that  took 
place  some  weeks  ago  in  Bayou  La  Batre  were  between 
the  fish  houses  and  fisherman  and  not  shrimpers.  Marco 
Skramata,  owner  of  the  Deer  Island  Fish  &  Oyster  Co., 
in  Bayou  La  Batre,  Alabama  and  who  operates  a  com¬ 
pany  union  in  his  cannery,  had  some  difficulty  with  his 
shrimpers  last  week,  but  it  is  understood  that  this  has 
been  settled  now  and  the  men  will  go  back  to  work. 
Skramata  is  the  only  factory  in  this  locality  operating 
with  an  independent  union,  all  the  other  canneries  in 
Alabama  and  Mississippi  recognize  the  Gulf  Coast 
Fishermen  and  Oystermen  Association,  which  is  the 
big  union. 

The  sale  of  canned  shrimp  has  slackened  and  as  is 
usual  when  this  happens,  some  of  the  canners  get 
excited  and  resort  to  price  cutting  and  reports  of  $1.35 
per  dozen  shrimp  have  been  received,  yet  other  canners 
are  holding  their  pack  for  higher  prices,  due  to  the  fact 
that  the  peak  of  shrimp  production  is  over  with. 

OYSTERS — Oyster  production  continues  very  light 
and  raw  jobbers  are  not  getting  near  enough  stock  to 
fill  their  orders.  One  reason  for  this  is  that  oysters 
are  very  poor  now  and  the  oystermen  cannot  get  a 
sufficient  yield  to  enable  them  to  handle  the  oysters 
profitably,  so  the  jobbers  will  either  have  to  advance 
the  price  of  shucked  oysters  to  the  producers  or  not 
get  any  oysters. 

We  are  having  very  high  tide,  which  accounts  for 
the  oysters  being  poor.  Southeast  winds  bring  an  over¬ 
supply  of  salt  water  in  the  bay  and  it  is  going  to  take 
heavy  north  winds  to  bring  fresh  water  into  the  bays 
and  fatten  the  oysters.  Oysters  are  poorer  now  than 
they  were  thirty  days  ago,  when  we  did  not  have  these 
strong  southeast  winds  that  cause  the  high  tide.  We 
need  some  rain  and  cold  weather.  No  oysters  will  be 
canned  until  November. 

The  price  of  canned  oysters  is  $1.10  per  dozen  for 
five  ounce  and  $2.20  for  ten  ounce,  f.  o.  b.  cannery. 

VEGETABLES — Okra,  crowder  peas  and  pimien- 
toes  are  keeping  the  canners  of  this  section  in  opera¬ 
tion  in  a  skip-stop  manner.  Some  days  they  have  a 
good  pack,  others  they  have  a  light  one  and  some  days 
none  at  all. 


NC  TRADE  25 

The  price  of  cut  okra  is  85  cents  per  dozen  for  No. 

2 ;  $1.15  for  No.  21/2  and  $3.75  for  No.  10. 

Whole  okra,  as  also  okra  and  tomatoes  are  $1  per 
dozen  for  No.  2  and  $4.50  for  No.  10. 

Crowder  peas  is  90  cents  per  dozen  for  No.  2  and 
$4.50  for  No.  10. 

Whole  pimientoes  is  65  cents  per  dozen  for  four 
ounce  and  90  cents  for  seven  ounce ;  all  f .  0.  b.  cannery. 

• 

CALIFORNIA  MARKET 

By  ‘‘Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Canners  Not  Pushing  Sales — Numerous  Items  Below  Cost — ^The 
Shipping  Tangle — Opening  Prices  On  Fruits  Expected  To  Be 
Same  As  Present  Ones — Pineapple  Juice  Withdrawn — Packs 

Being  Held  To  Schedule  Or  Less — Canned  Prune  Prices 
Withdrawn — Shortened  Salmon  Pack. 

San  Francisco,  Calif.,  September  16,  1937. 

HE  MARKET — The  market  continues  rather  quiet, 
with  canners  making  little  effort  to  push  sales 
where  this  involves  further  price  concessions.  In 
general,  prices  are  too  low,  with  numerous  items 
actually  below  cost.  What  promised  to  be  a  profitable 
year  for  all  concerned,  will  likely  prove  the  reverse 
for  many  canners.  Growers  have  fared  well,  in  most 
instances,  and  farm  and  cannery  labor  has  enjoyed 
higher  wages,  but  canners  have  not  added  the  in¬ 
creased  cost  to  the  price  of  their  products.  Evidently, 
cost  systems  have  been  thrown  into  the  discard  and  real 
costs  will  not  be  known  until  the  end  of  the  season, 
when  it  may  be  too  late  for  some.  Certain  late  packs 
are  being  curtailed  by  some  of  the  larger  canners  who 
do  not  care  to  take  further  losses. 

SHIPPING — The  shipping  situation  on  the  West 
Coast  is  causing  considerable  apprehension  and  no  one 
knows  what  may  happen  next.  So  far,  the  movement 
of  canned  products  has  not  been  interfered  with  seri¬ 
ously,  but  drastic  changes  may  come  overnight.  The 
American  Federation  of  Labor  group  claims  that 
teamsters  have  jurisdictional  rights  over  the  organiza¬ 
tion  of  warehousemen.  Longshoremen  and  warehouse¬ 
men  have  gone  over  to  the  C.  1.  0.  camp,  so  teamsters 
refuse  to  move  goods  handled  by  them.  Canners  who 
have  been  moving  goods  to  warehouses  and  shipside  by 
truck  are  turning  to  short  haul  by  rail,  eliminating  the 
teamsters.  However,  they  are  limiting  shipments  to 
goods  going  forward  at  once,  not  caring  to  have  their 
stocks  accumulate  in  warehouses  not  under  their  con¬ 
trol. 

PRICES — Prices  on  California  fruits  have  become 
fairly  well  stabilized  and  formal  opening  prices  will 
quite  likely  be  little  different  from  those  now  prevail¬ 
ing.  Some  of  the  lists  in  effect  in  recent  weeks  have 
been  a  little  misleading  in  that  quotations  have  repre¬ 
sented  what  canners  have  been  endeavoring  to  get  for 
their  products,  rather  than  what  actual  sales  repre¬ 
sented.  There  is  still  quite  a  high  spread  on  many 
items  between  high  and  low  quotations,  with  some 
canners  able  to  get  substantially  more  than  others  for 
the  same  grade.  Some  of  the  high  holders  on  appricots 
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During  this  period,  166,684  cases  of  canned  crab  were 
exported,  a  gain  of  6.6  per  cent  over  the  shipments 
of  the  corresponding  period  in  1936.  Shipments  to  the 
United  States  amounted  to  105,867  cases,  an  increase  of 
56  per  cent.  Of  the  tuna  exports  for  the  first  five 
months  of  the  year,  the  United  States  took  86.9  per 
cent,  with  Canada,  the  next  best  customer,  taking  only 
2.8  per  cent.  Attention  is  now  being  given  the  packing 
of  codfish.  Last  year  the  output  amounted  to  but 
about  4,000  cases,  but  this  year’s  output  will  be  about 
two  and  a  half  times  as  large. 


have  eased  off  their  prices  somewhat.  On  No.  2i/^ 
choice,  for  example,  top  price  now  seems  to  be  $1.85, 
whereas  some  had  been  holding  for  $1.95.  The  pear 
list  has  been  jockeyed  about  quite  a  bit,  with  an  advance 
here  and  there,  along  with  a  few  downward  revisions. 
Some  canners  are  now  getting  $1.90  for  No.  2V2  fancy, 
and  it  has  likewise  been  established  that  some  are  sell¬ 
ing  No.  10  solid  pack  pie  as  low  as  $3.25. 

PINEAPPLE  JUICE — The  California  Packing  Cor¬ 
poration  announces  the  withdrawal  of  all  prices  on 
Hawaiian  pineapple  juice.  Its  sales  of  juice  have  been 
very  heavy,  making  it  advisable  to  get  out  of  the  mar¬ 
ket  until  the  size  of  the  pack  is  more  closely  determined. 

PACKS — The  peach  pack  in  California  is  coming  to 
a  close  and  within  a  week  it  may  be  regarded  as  com¬ 
pleted.  The  packing  of  pears  in  full  swing  and  will 
continue  for  some  time,  owing  to  the  slow  ripening 
habit  of  this  fruit.  Most  canners  are  bringing  the 
packing  of  fruits  for  salad  to  an  end  with  the  passing 
of  the  peach  packing  season,  the  bulk  of  the  pack  being 
timed  to  avoid  the  rehandling  of  peaches  and  pears. 
The  fruit  packs  have  run  closely  to  schedule,  as  far  as 
size  is  concerned,  with  possibly  a  little  curtailment 
here  and  there  as  a  result  of  the  disappointingly  low 
prices. 

JAPANESE  EXPORTS— While  the  undeclared  war 
in  China  may  be  interfering  with  fishing  in  Japanese 
waters  and  may  have  an  effect  on  the  pack  of  crab, 
tuna,  and  the  like,  a  good  showing  was  made  the  first 
half  of  the  year,  from  the  standpoint  of  the  exporter. 


PRUNES — The  packing  of  Italian  prunes  has  com¬ 
menced  in  the  Pacific  Northwest,  with  a  fair  crop  from 
which  to  draw.  This  is  a  delicate  fruit  when  it  ripens 
and  is  easily  damaged  by  rain.  The  size  of  the  pack, 
therefore,  depends  largely  on  weather  conditions  dur¬ 
ing  the  brief  packing  period.  Hunt  Bros.  Packing 
Company  of  San  Francisco,  make  a  sizeable  pack  in  its 
Northwest  plants.  A  good  early  business  was  booked, 
but  prices  were  withdrawn  several  months  ago. 

SALMON — The  canned  salmon  market  continues 
very  steady,  aided  by  reports  of  a  much  smaller  pack 
than  that  of  last  year.  The  latest  reports  from  Alaska 
were  to  the  effect  that  the  pack  was  running  about 
1,700,000  cases  behind  that  of  1936.  Reds  are  firm  at 
$2.50,  pinks  at  $1.25  and  chums  at  $1.20.  Columbia 
River  sockeyes  and  Puget  Sound  sockeyes  are  a  very 
light  pack  to  date  and  a  shortage  of  fancy  salmon  is 
definitely  in  sight. 


APPERTIZING 

or  the  Urt  of  Canning 

Its  History  and  Development. 


by  A,  W.  Bitting 


An  exhaustive  treatise  covering  the  entire  field  of  can¬ 
ning.  It  firings  together  a  vast  amount  of  reference  mat¬ 
erial  on  food  manufacture  not  otherwise  available.  857 
pages  written  especially  for  factory  owners,  managers, 
superintendents  and  students  of  the  art. 


Price  Postpaid  $7.00  Remittance  with  order 


Supplied  through 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”;  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGETABLES— Continued 


Eastern 
Low  High 


Wholegrain — Continued 

White.  Ex.  Std.  No.  2 . 80  .90 

No.  10  .  4.50  . 

Std.  No.  2 . 70  .75 

No.  10  . . . 

Shoepeg,  Fancy  No.  2 . 95  1.00 

No.  10  .  5.75  . 

Ex.  Std.  No.  2 . 85 

No.  10  . . . 

Std.  No.  2 . 75 

CORN — Creamstyle 
Yellow,  Fancy  No.  2 . 90 


Central 
Low  High 


.87% 


.76 


ASPARAGUS 

White  Colossal,  No.  2% . 

Large.  No.  2% . 

Medium,  No.  2% . 

Green  Mam.,  No.  2  ro.  cans.... 

Medium,  No.  1  tall . 

Large,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  1  sq . 

BAKED  BEANS 

16  oz . 

No.  2%  . 


Eastern 
Low  High 


Central 
Low  High 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Green.  No.  2.. 


Std.  Cut  Green,  No.  2.. 


Fancy  Whole  Green,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.... 

No.  10  . 

Std.  Whole  Green,  No.  2 . 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax.  No.  2 . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2.. 


.80 


5.50 


No.  10  .  4.00 


.86 

4.25 


LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green . 

No.  10  . 

No.  2  Green  &  White . 

No.  10  . 

No.  2  Fresh  White . 75  .75 

No.  10  .  4.00  . 

No.  2  Soaked . 70  .75 

BEETS 

Whole.  No.  2 . 75  . 

No.  2%  .  1-20  . 

No.  10  . .  3.25  . 


Std.  Cut,  No.  2.. 

No.  2%  . 

No.  10  . 

Ex.  Std.  Cut,  No.  2 . 

No.  2%  . 

No.  10  . 

Std.  Sliced,  No.  2 . 

No.  2%  . 

No.  10  . 

Ex.  Std.  Sliced,  No.  2.. 
No.  10  . 


.65 

.80 

3.00 


CARROTS 

Std.  Sliced,  No,  2., 

No.  10  . 

Std.  Diced,  No.  2..., 
No.  10  . . 


.80  . 

4.00  4.26 

.70  .76 

3.26  3.75 


PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . 


.  .65 

. 90 

CORN — ^Wholegrain 

Yellow,  Fancy  No.  2 .  I.OO 

No.  10  .  6.60 

Ex.  Std.  No.  2 . 90 

No.  10  . 

Std.  No.  2 . 

No.  10  . 


.70 

1.00 


1.06 

6.00 

1.00 


Std.  Split.  No.  1.  Tall.. 
No.  2% 


.80 


.52% 

.60 

.52% 

.60  . 

No.  10  . . 

.95 

1.25 

.85 

.95  . 

3.75 

4.25 

3.00 

3.25  . 

MIXED  VEGETABLES 

Fey.,  No.  2 . «... . 

...  .82% 

.90 

1  no 

1  IS 

No.  10  . . 

...  4.25 

4.50 

5.25 

K  RO 

.  Std.,  No.  2 . . 

.60 

.76 

.72% 

.77% 

.80 

.85  . 

.  No.  10  . 

...  3.50 

4.00 

3.75 

.65 

.65 

4.00 

.77% 

4.25  . 

.80  . 

.  OKRA  AND  TOMATOES 

3.25 

3.25 

3.75 

4.00  . 

.  Std.,  No.  2 . 

1.40 

1.60  . 

No.  10  . . . 

7.60 

7.75  . 

1.10 

I’.OO 


.75 

3.75 


.77  V, 
4.00 


.65 

.70 

.86 

1.00 

3.75 

4.50 

.76 

.90 

.76 

.77% 

.67% 

.75 

.80 

.85 

3.00 

3.60 

.85 

1.10 

3.36 

.95 

3.60 


1.20  1.30 


1.00 

5.50 
.96 

4.50 


PEAS 


No.  2  Fancy  Sweets,  2s - - 

No.  2  Fancy  Sweets,  3s.. 

No.  2  Fancy  Sweets,  48 . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  28.... 

No.  2  Ex.  Std.  Sweets,  38.... 
No.  2  Ex.  Std.  Sweets,  48.... 
No.  2  Ex.  Std.  Sweets,  68.... 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  2s.......... 

No.  2  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  38 . 

No.  2  Std.  Sweets,  48 . 

No.  10  Std.  Sweets,  48 . 

No.  2  Std.  Sweets,  6s . - 

No.  10  Std.  Sweets,  6s - - 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaskas,  28 . 

No.  2  Fey,  Alaskas,  3s . . 

No.  2  Ex.  Std.  Alaskas,  Is..., 


No.  10  Ex.  Std.  Alaskas,  38.. 
No.  2  Ex.  Std.  Alaskas,  48..., 
No.  2  Ex.  Std.  Alaskas,  5s.... 


No.  2  Std.  Alaskas,  4s.. 
No.  10  Std.  Alaskas,  4e 
No.  2  Std.  Alaskas,  6s„ 


No.  2  Ungraded . 

Soaked,  2s  . 

10s  . 

Blackeye,  2s,  Soaked,, 
10s  . 


PUMPKIN 


Std.,  No.  2. ........... 

No.  2% . . . 

No'  10 Siss 

SAUER  KRAUT 

Std.,  No.  2 . 

No.  2%  . 

No.  3  . . 

No.  10  . . 

SPINACH 

Std..  No.  2....„ . 

No.  2%  . 

No.  10  . . 


.82%  1.06 


2.65  2.80 


.76 

.95 

3.25 


.86 


SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas.  1.05 
Std.  No.  2,  Gp.  Com,  Fr.  Limas.  1.20 
Triple,  No.  2 . 86 


1.05 


.90 


West  Coast 

Ex.  Std.  No.  2„ . 

.85 

.90 

.75 

.85 

Low 

High 

No.  10  . 

Std.  No.  2 . 

4.50 

4.50 

4.50 

.76 

.80 

2.95 

3.06 

No.  10  . 

. 

3.06 

3.15 

White,  Fancy  No.  2 . 

.90 

.85 

.95 

2.96 

3.05 

No.  10  . 

5.76 

2.76 

2.85 

Ex.  Std.  No.  2 . 

.85 

.86 

.75 

.85 

. . 

No.  10  . 

4.26 

2.76 

2.85 

Std.  No.  2 . 

.67% 

.76 

.70 

.80 

2.85 

2.76 

2.66 

2.50 

2.95 

2.85 

2.76 

2.60 

No.  10  . 

HOMINY 

3.90 

4.15 

.72%  .76 
2.16  2.36 


2.76  3.00 


.65 

.76 


.70 

.86 


2.60  2.76 


.66  .70 

.90  1.00 

3.00  3.26 


West  Coast 
Low  High 


. . 

1.40 

1.50 

1.36 

1.20 

1.40 

1.30 

1.10 

1.25 

1.20 

1.06 

1.15 

1.16 

1.10 

1.26 

1.20 

1.00 

1.10 

1.15 

.96 

1.10 

1.16 

...... 

.96 

1.00 

1.10 

1.15 

.96 

1.16 

5.60 

6.76 

.95 

.86 

1.00 

. . 

6.00 

6.26 

6.26 

.90 

.85 

1.00 

1.00 

4.26 

4.76 

6.00 

.86 

.90 

1.10 

4.26 

4.75 

4.60 

1.40 

1.60 

1.36 

1.60 

1.35 

1.26 

1.30 

1.26 

1.20 

1.40 

1.10 

1.10 

1.16 

1.30 

1.20 

1.00 

1.05 

.96 

1.05 

1.15 

4.76 

6.60 

. 

.86 

.90 

1.06 

1.00 

.77% 

.80 

.90 

1.06 

4.25 

4.60 

4.76 

5.26 

.70 

.75 

.76 

.86 

1.00 

4.00 

4.75 

4.00 

4.26 

6.00 

.70 

.76 

.87^ 

4.00 

4.60 

.70 

.76 

.72% 

.90 

.45 

.50 

.55 

.60 

.66 

2.25 

2.76 

••••••• 

3.20 

.65 

.70 

3.25 

3.50 

.60 

.70 

. 85 

1.16 

.76 

1.00 

1.46 

1.40 

1.30 

1.25 
1.30 

1.26 
1.20 
1.16 


1.20 

6.26 

1.10 

6.26 

1.20 

4.60 


1.45 

1.35 

'L40 

1.25 

1.10 

1.06 

1.10 

6.60 

1.06 

6.60 

.90 

4.76 

.95 

.67% 

3.40 


.66 

.85 


2.45 


.80 

.96 

3.’i6 


1.07%  1.12% 
1.86  1.40 

4.20  4.86 
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Butern 
Low  Hisb 

SWEET  POTATOES 

Std.,  No.  2  Dry  Pack . .  .70  .70 

No.  2^4  . - . 87%  .87% 

No.  3  . 

No.  10  .  3.00  3.00 

Std.,  No.  2,  Syrup  Pack . 90  ....... 

No.  2%  . 97%  .97% 

No.  3  . 

No.  10  . .  3.26  3.26 

TOMATOES 

Fancy,  No.  2 . .  . 

No.  2%  . . . .  . — 

No.  3  . -  . 

No.  10  . . .  . 

Ex.  Std..  No.  1 . . . ;• . 

No.  2  . 75 

No.  2%  .  LOO 

No.  3  . 

No.  10  .  3.00 


Cantral 
Low  Hiffh 


WoitCoaat 
Low  High 


CANNED  FRUITS— Continued 


.86 

1.25 

1.20 

3.60 


.46  .47% 

.76  .80 

.96  1.06 


Std..  No.  1 . 

No.  2  . 

No.  2%  . 

No.  3  . 


.46  .46 

.67%  .70 
.95  .95 

1.00  1.00 


.42%  .46 
.67%  .70 
.85  .90 


Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack....  4.00 
No.  10,  fancy  heavy  pack........  4.26 

APPLE  SAUCE 

No.  2  Fancy . . — 

No.  10  . 

No.  2  Std . 

No.  10  . 


4.10 

4.60 


.70 

4.00 


4.60 


APRICOTS 

No.  2%,  Fancy - - 

No.  2%,  Choice - 

No.  2%,  Std . 

GRAPEFRUIT 

8  oz.  . — . 

No.  2  . 

No.  6  . 

GRAPEFRUIT  JUICE 

8  oz.  . 

No.  1  . . 

No.  300  . . 

No.  2  . . . 

No.  6  . . . 

PEARS 


.70 

Too 


.80 

T25 


.77%  .87% 
1.10  1.16 
3.30  3.60 


.62% 


Keifer,  Std.,  No.  2% . 

No.  10  . .  . 

Choice,  No.  2% . . . 

No.  10  . . . 

Bartlett,  Fancy,  No.  2%...... .  1.86 

Choice,  No.  2% . — .  1.70 

Std.,  No.  2% . . . 

No.  10,  Water . . . 

No.  10,  Syrup . . .  6.25 

No.  10  Pie.  S.  P . 

PEACHES 

Fey.,  Y,  C..  No.  2% . 

Choice,  No.  2% . - . .  ....... 

Std.,  No.  2% . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

Seconds,  Yel.,  No.  3 . 

Pies,  unpeeled.  No.  3 . . . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2 . 

No.  2%  . 

Std.,  No.  2 . 

No.  2%  . 

Sliced,  Standard,  No.  10 . . . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . . . 

No.  2 . . . 

No.  2%  . 

46  oz . 

No.  10  . . .  . . 


1.36  1.36 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 


Solid  Pack 
.90  1.05 

1.30  1.46 

■3.75 


BLACKBERRIES 

Std.,  No.  2 . 

No.  3  _ 

No.  10,  water.... 
No.  2,  Preserved.. 
No.  2.  Syrup . 


4.25 


BLUEBERRIES 

No.  2  . 

No.  10  . . . 


3.50  3.60 

With  pnree 

.60  .66 


.70 

.86 


3.60 

4.60 


1.00 

3.00 


1.85 

1.65 

1.60 


5.50 

3.26 


.76 

.92% 


No.  10  . 

3.00 

3.10 

3.00 

3.25 

2.76 

2.85 

TOMATO  PUREE 

Std..  No.  1,  Who.  St.  1.04 . 

.40 

.42% 

.60 

No.  10  . 

2.85 

3.00 

3.26 

3.26 

3.60 

Std.,  No.  1.  Trim  1.036 . . 

.37% 

2.75 

3.00 

2.86 

3.00 

TOMATO  JUICE 

No.  1  . . 

.40 

.40 

.45 

.50 

.60 

.60 

No.  2  . — 

.70 

.70 

.60 

.76 

.66 

.76 

No.  10  . . 

2.60 

3.00 

2.75 

3.26 

2.70 

3.16 

TURNIP  GREENS 

Mn  9.  . 

.76 

.70 

.77% 

No.  2%  . . 

1.06 

. . . 

.96 

1.06 

No.  10  . . . . 

3.76 

3.76 

3.00 

3.66 

4.00 


1.15 

3.26 


1.90 

1.76 

1.56 

4.00 

6.00 

3.50 


1.70  1.80 

1.56  1.66 

1.45  1.60 

1.10  1.20 

eibb  6.26 

1.70  . . 

2.00  . 

1.60  . 

1.86  . 

.  6.86 


.60 

.82% 

1.20 

1.66 

2.76 

6.60 


CHERRIES 

Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Syrup,  No.  2.... 
Ex.  Std.,  Preserved,  No.  2.. 


Red  Sour  Pitt^,  No. 
R.  A..  Fey.,  No.  2%.. 

Choice,  No.  2% . 

Std.,  No.  2% . 


10.. 


2.60 

8.76 


2.66 

9.00 


1.60 

’eJi 


GOOSEBERRIES 


Std.,  No.  2., 
No.  10  .... 


RASPBERRIES 
Black,  Water,  No. 


Red,  Water,  No.  2.. 
No.  10  . 


Red.  Syrup,  No.  2.. 
STRAWBERRIES 


1.60 

7.76 

1.66 

8.25 

1.36 

1.36 

1.40 

1.46 

6.76 

6.76 

7.00 

.  8.10 

.  2.70 

.  1.70 

.  8.00 

7.25 

1.46 

1.60 

2.15 

7.60 

7.26 

7.60 

.  9.00 

2.16 

7.26 

7.60 

.  9.00 

1.76 

1.60 

1.60 

.  2.66 

. .  2.66 

Elx.  Pres.,  No.  1 . 

No.  2  . . . 

Pres.,  No.  1 . 

No.  2  . . 

Std.,  Water,  No.  10., 


Canned  Fish 


HERRING  ROE 

10  oz . 

.  1.60 

l.BO 

2.00 

1.70 

1.60 

2.10 

1.85 

1.66 

No.  2.  17  oz. . 

1.7R 

.  2.00 

2.00 

LOBSTER 

Flat8,  1  lb.» . 

%  lb . . . 

.  6.60 

3,26 

6.60  . 

3.2K  . 

1.26 

%  lb . 

.  1.96 

1.96  . 

3.60 

OYSTERS 

Std.,  4  oz. . 

. 96 

.  1.10 

1.00  . 

1.10 

1.1)0 

2  no 

. . 

10  oz.  . . . 

.  2.20 

2.20  . 

SALMON 

Red  Alaskas,  Tali,  No.  1 . . 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat.  No.  1 . 

No.  %  . . 

Pink.  Tall,  No.  1 . 

Flat.  No.  % . 

Sockeye  Flat,  No.  1 . . . 

No.  %  - - 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . . . 

SHRIMP 


No.  1,  Small .  1.46 

No.  1.  Medium . 1.60 

No.  1,  Large .  1.60 

SARDINES  (Domestic),  Per  Case 

%  Oil.  Key .  3.26 

%  Oil,  Keyless .  2.70 

%  Oil.  Tomato,  Carton . 

%  Oil,  Carton .  3.50 

Mustard,  Keyless .  2.60 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’b . 

TUNA  FISH,  Per  Case 


3.60 

2.66 


Fey.,  Yel.,  Is,  24’8. 
Fey.,  Yel.,  Is,  48’s. 

%s  ...._ . 

V4S . 

Light  Meat,  Is . 

%8  . 

%8  . . 


2.50 

1.70 

1.76 

2.00 

1.26 

1.30 

2.66 

2.76 

1.70 

1.70 

1.20 

1.90 

2.00 

1.60  1.70 

3.26  3.30 


.  6.02% 

11.00  12.00 

.  6.00 

3.86  4.26 

9.00  10.66 
6.00  6.86 
3.60  3.96 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  MaM. 

F.  G.  Findley  Co.,  Milwaukee,  Wla. 

ADJUSTERS  for  Detachable  ChaSns. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER.  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
lames  Leffel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Caiuied  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltlmere. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co..,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 
CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  lU. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-^ott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  IM. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  SpiraL 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  vrork: 

see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 
CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors, 
^ecks.  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY.,  Fruits. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cana. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis.  I ! 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wla. 

Food  Machinery  CJorporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machhery  O>rporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Crown  Can  Co.,  Philadelphia,  Pa. 
National  Can  Co.,  New  York-Baltimore. 


DUSTS  &  SPRAYS  (iiuect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill 
Hansen  Cang.  Jfchy,  CJorp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


ni. 


FIBRE  CONTAINERS  for  Food  (not  hermetfesUy 
sealed).  ' 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 
FHLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  TU, 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  M. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ini 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HL 
Hansen  Cang.  Mchy.  Coro.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ql. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAUUC  CONVEYING  EQUIPMENT. 

B«rlin-Chapman  Co.,  Berlin,  Wis. 

Swtt  Vlner  Co.,  Columbus,  Ohio. 

INSECnCIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 
INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 


PEA  VINE  FEEDERS. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott  Viner  Co.,  Colxunbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STRING  BEAN  MACffiNERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 
Food  Machinery  Corporation,  Hoopeston,  Dl. 
Haiuen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 


JACKETED  PANS,  Steam. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
F.  H.  Liuigsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corn.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Co^ration,  Hoo^ston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 


LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods.  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


OYSTER  CANNERS'  MACHINraY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PAILS  (Rubber). 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
PASTE,  CANNERS'. 


Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  S  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HUUERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

S«)tt  Viner  Co.,  Columbus,  Ohio. 

Slnclalr-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Ihc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Dl. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Slnclalr-Scott  Co.,  Balttmore,  Md. 


PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water.  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robiiu  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  IlL 
SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marldnq  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Niaaara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cauf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined.  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  01. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  III. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  ICACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  01. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  01 
Hansen  Cang.  Mchy.  Corp.,  Ce^burg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  01. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagua  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  OL 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Srott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-^ott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 
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THE  CANNING  TRADE 


The  Chemical  Labora¬ 
tory  provides  every  fa¬ 
cility  for  the  solution  of 
packers’  chemical  prob¬ 
lems,  as  well  as  for 
research  and  can  plant 
control. 


THE  Crown  Can  Laboratories  are  among  the 
finest  and  most  modern  in  the  country.  They 
are  unsurpassed  in  their  completeness  of  equip¬ 
ment  and  ability  to  serve. 

These  facilities  are  always  available  to  users  of 
Crown  Cans  to  assist  them  in  solving  packag¬ 
ing  and  processing  problems.  A  representative 
will  gladly  explain  the  many  advantages  that 
Crown  Cans  and  Service  offer  you. 


Packers  Cans  for  1937  sold  f.o.b.  Phila¬ 
delphia,  Baltimore,  St.  Louis,  Houston, 
Madison  and  other  selected  points. 


DIVISION  OF  CROWN  CORK  &  SEAL  COMPANY 


A.  mo^  (At^utdiu^  pxvcJk 
Associated  Seed  Groupers,  Inc. 

Breeders  and  Growers  of  Vegetable  Seeds  since  1856 

Keu)  Haven,  Connecticut 

Sales  Branches: 

Atlanta  Indianapolis  losAngelcs  Memphis  Salinas 


